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1. Introduction
Report Purpose
The purpose of this report is to provide an analysis
and a summary of engagement activities performed
throughout the consultation period for the draft
Claremont Showground Management Plan (the Plan).
element have been appointed by the Royal
Agricultural Society of Western Australia (RASWA)
to deliver a series of engagement activities to inform
key stakeholders and the community about the
Plan and also to gather feedback for consideration
of modifications prior to formal submission to the
Western Australian Planning Commission (WAPC).
element were engaged separately to also prepare
the draft Management Plan on behalf of RASWA.

Project Background and Scope
The Plan has been prepared to support and guide
the long-term development vision and provide
a development management and approval framework
for the Claremont Showground.
Following extensive community and stakeholder
engagement, in 2014 RASWA adopted a Concept
Plan that set out the vision for the future use and
development of the Claremont Showground.
The Concept Plan objectives included adding value
to the Claremont Showground and to the state,
creating year-round educational facilities, enhancing
the Perth Royal Show and ensuring the long-term
sustainability of the RASWA.
Due to the reserve status of the Showground site the
WAPC requires that RASWA prepare a Management
Plan, the primary planning tool to guide long term
development.
Launching off the vision proposed in the Concept
Plan, the draft Management Plan has distilled down
the fundamental principles and precincts within
the site that seek to reflect a long-term development
intent for Claremont Showground and defines
the staged approach for any development on site.

RASWA undertook a series of targeted community and
stakeholder engagement activities to inform members,
tenants and visitors of the site about this proposed
framework. In addition, the project team encouraged
stakeholders and community members to provide
feedback on the draft Management Plan in order to
identify queries, concerns and to draw out key themes
to refine the future implementation of the plan.
A copy of the draft Claremont Showground
Management Plan can be found in Appendix A.

Project Engagement Methods
During the engagement process, element employed
a number of methods to target local residents living
within a one kilometre radius of the Showground, as
well as giving the opportunity for key stakeholders and
the wider community to contribute.
In addition, element met with staff from the
Department of Lands, Planning and Heritage, and
the Town of Claremont to provide an overview of the
engagement approach and seek feedback. The Town
of Claremont promoted the engagement activities
by providing a link on the Town web page to the
RASWA web page, which detailed the engagement
opportunities.
This report encapsulates the responses received
during these various engagement opportunities,
including online engagement and face-to-face
community drop in sessions. The variety of
engagement activities that were employed during this
project are expanded upon below.

Stakeholder Liaison
Throughout the engagement period RASWA actively
sought feedback from key stakeholders, particularly
the numerous tenants located on the site year-round.
A list of key tenants were submitted by RASWA to
element who then sent an email on Friday 5th October
2018 to stakeholders inviting them to discuss the draft
Management Plan. This email was can be found in
Appendix B.
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The table below summarises this tenant stakeholder list:
Tennant
WA Showbags
New Sensation
Ultimo
Diamond Brook Caterers
Soiree Caterers
Riding School (onsite)

A separate stakeholder meeting was offered to the
Northern Boundary Action Group to enable members
to ask questions ahead of contributing to the on-line
survey. This session was held at one of the members
residence over a 1.5 hour period on the 4 October 2018.
A list of the meetings can be found in Section 3 below.

Community Drop In Sessions
On behalf of RASWA, element designed and hosted
two separate face-to-face engagement sessions
in the form of a Community Drop In Sessions. The
purpose of these sessions was to provide opportunity
for the general public to learn about the draft
Management Plan, speak with members of the project
team and to provide feedback.

Engagement Promotion
The following list is a summary of the various
promotions sent to stakeholders and the community
inviting them to participate in the various engagement
activities:

Flyer Drop
2,400 flyers were delivered to resident houses
radiating one kilometre from the Claremont
Showground. See Appendix C for a copy of the flyer
distributed. This flyer was also used as a handout
during the Community Drop In Sessions and
distributed in the RASWA members lounge.

Print Advertisements
Advertisements for the Community Drop In Session
were advertised in the following local newspapers:
• The Post, inviting readers to the two drop in
sessions and to compete the community survey,
published Saturday 22nd September 2018.
• The Western Suburbs Weekly, inviting readers to
compete the community survey, published Monday
8th October 2018.
The following images show the printed text:

The first session was held on Wednesday 26th
September during the Perth Royal Show, whilst
the other was held on Wednesday 3rd October at
Claremont Quarter Shopping Centre. Approximately
sixty people spoke with the team at the Royal Show
whilst approximately twenty people spoke with the
team at Claremont Quarter.
Additional details about the Drop In Sessions can be
found in Section 4 below.

Community Feedback - Online Engagement
Alongside the face-to-face engagement the project
team delivered a comprehensive online community
survey via the Survey Monkey platform. This allowed
those who could not make it to the face-to-face
engagement sessions to read the draft Management
Plan, consider the Principles and Precincts and also to
provide feedback
For the purposes of this report direct email responses
to RASWA and the element team have been included
under the category of online engagement.

Figure 1 – Local newspaper advertisements, left is The Post
(published 22nd September) and right is the Western Suburbs
Weekly (published 8th October).

In addition, the Post newspaper printed an opinion
piece from a member of the community on the
29th of September 2018. The community member
was concerned regarding the times of the Royal
Showground community drop in session, perceiving
that the only way to comment was to pay admission to
the Show. A RASWA spokesperson quoted in the article
about the additional Claremont Quarter session and
location of information on the RASWA website.
For a copy of this article see Appendix D.
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Online Promotion
RASWA developed a standalone page on their
primary website (www.raswa.org.au) as a single source
of resources for the project, including a link to the
draft Plan, a link to the survey and also details for the
Community Drop In Sessions.
The Town of Claremont also provided information and
a link to the RASWA web page.
Social media was also used to promote the
information sessions on the Perth Royal Show
Facebook page to encourage greater attendance.
The list below outlines the social media that was
sent on social media channels advertising the draft
Management Plan and engagement activities:
• Claremont Showground Facebook post –
Have your say, 29th September 2018;
• Claremont Showground Instagram Story –
Perth Royal Show site 29th September 2018;
• Claremont Showground Facebook post –
Management Plan in Claremont Quarter, 3rd
October 2018; and
• Perth Royal Show Facebook post – Management
Plan in Claremont Quarter, 3rd October 2018.
Several emails were also sent out to RASWA
members via the marketing team encouraging them
to provide feedback on the draft Plan via the online
survey.
• EDM Members – 29th September 2018; and
• EDM Participants Survey - 2nd October 2018.
A copy of these social media advertisements and
RASWA emails can be found in Appendix E.

element 15/11/2018

3

Claremont Showground Engagement Report

2. Overall Summary
The key issues and themes collated from all face-toface and online engagement activities with community
are summarised as follows:
• The draft Claremont Showground Management
Plan is a step in the right direction. Many
stakeholders and community members noted
that the draft Management Plan signifies a turning
point for RASWA and the Showgrounds. People
consistently said that change is needed at the
Showgrounds to the extent that it is long overdue.
People appreciated that there needs to be a
coordinated approach to planning in order to see
the Showgrounds improve not only aesthetically
but to achieve a multiple use year-round service
offering to the community.
• Local residents have ongoing concerns about
current activities onsite. Local residents and
those residing in and around Claremont expressed
genuine concerns regarding antisocial behaviour,
litter and noise as a result of activities at the
Showgrounds including the Perth Royal Show and
concerts. Several community members perceived
a lack of action from RASWA and the Town of
Claremont to address these issues, resigning to the
notion that the Showgrounds moving away from
Claremont would be a preferred solution to retain
resident amenity. There was also concerns and
confusion about how potential development may
further impact Showground neighbours.
• Residents and visitors are navigating increased
issues of traffic and transport. Many participants
spoke about the current situations of traffic
and congestion as a burden to visitors and local
residents. There are ongoing concerns about
congestion in surrounding streets, including
pedestrian and vehicle safety. People want to
ensure that future development does not make this
worse; ideally people would like to see these issues
alleviated. People also feel there is a general lack of
parking currently.
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• Continue to talk with community. Whilst the
draft Management Plan only provides a high-level
framework for future development, the project
team heard consistently from the community
a wide variety of questions going forward in
regards to potential expansive development.
The Showground is fortunate enough to have
connections with a wide variety of user groups,
including tenants, RASWA members, local
residents and visitors. These different groups
in turn require different needs and different
information. As development progresses it will be
important to keep the lines of communication open
and to have dialogue about timelines, future uses
and the planning process. The community is a vital
source of on-ground knowledge of the site and
working in partnership with stakeholders is able to
enhance the Showgrounds further making them
relevant and viable for future generations.
• The role of RASWA and the Claremont
Showground is valued by the WA community.
Although not strictly part of the engagement scope
for the draft Management Plan, many stakeholders
and community continually wanted to discuss
the future context of the Royal Show and what
role RASWA may play. Community members
consistently spoke about the value that RASWA
and what the Perth Royal Show bring to the WA
community. Exchanging knowledge about rural life
and the agriculture industry is confirmed by the
majority as a worthwhile endeavour to carry into
the future. The Showground is an intergenerational
association with the Perth Royal Show and most
people responded positively to RASWA’s home
remaining in Claremont. Several respondents
wanted to see the Show return it its ‘agricultural
roots’.
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3. Stakeholder Meeting Summary
Northern Boundary Action Group (NBAC)

Riding School

On the evening of Thursday the 4 October element
met with members of the Northern Boundary Action
Group. Attendees from the NBAC asked a number of
questions. Key areas of concern related to:
• Visual impact of the adjacent rides/infrastructure
on adjacent residents;
• Removal of trees that screened properties from the
Showgrounds;
• Out of normal hours vehicle and truck noise along
the adjacent northern boundary;
• Anti-social behaviour at key events; and
• Communication and relationships with both
RASWA and the Town of Claremont.

On Monday 15th October element met with the
Director of the riding school, to discuss the impact
of the draft Management Plan for the riding school
onsite and to also the clarify information within the
draft Management Plan. Key comments and queries
related to:
• Understanding if there were any preliminary plans
for the riding school stables;
• Commenting that a preferred option for the stables
would be to replace with modern infrastructure;
and
• A desire to see RASWA diversify its offering the
community through hosting community events
aligned with the stable activity.

th
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4. Community Drop In Sessions
Summary of Findings – Community
Drop In Sessions
The Community Drop In Sessions provided the
project team with insight directly from people within
the Claremont community. From the feedback heard
from community members the key themes included
the following:
• Many people were glad to see traction given to the
future planning process for the Showground site,
many people said it was long overdue.
• A lack of parking and traffic congestion continues
to be an issue year after year during the Royal
Show, the latter particularly affecting local
residents.
• Local community sentiment expressed concern
regarding adverse impact from current and
future activities at the Showground, including the
Royal Show, large concerts and other large scale
community events. Antisocial behaviour was the
greatest concern due to safety, followed by impact
of loud noise and littering.
• Compared to the online survey (see Section 5),
more people expressed their desire for the Town
of Claremont to work with RASWA to effectively
deliver services to the community via opportunities
presented at the Showground (i.e. local community
events).

Community Drop In Sessions
Participation
The Community Drop In Sessions were held on the
following days:
• Wednesday 26th September at the Robertson
Pavilion during the Royal Show between the hours
of 9:00am and 12:00pm and also 2:00pm and
6:00pm; and
• Wednesday 3rd October at Claremont Quarter
Shopping Centre between the hours of 1:00pm and
5:00pm.
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These times were selected in order to give people
different options of times and locations to attend. It was
logical for the project team to capture a large amount
of foot traffic during one day of the Royal Show onsite
at the Showgrounds. Online engagement was advertised
prior to, during and after the drop in sessions.
The information booths were set up with several
display panels showing several posters of the draft
Management Plan overview and each of the eight
precincts. Each of ‘the Precincts showed an overlay
map, maximum heights and setback for potential
development, primary uses and incidental uses.
Members of the public could visit at any time to view
the information, talk to the project team and leave
their feedback via survey forms. Attendees were also
given a hand out a project flyer to direct them
to the on-line survey as an alternative option to
provide face-to-face feedback. Staff strongly
encouraged attendees to go online to download
and read the draft Management Plan prior to giving
feedback. Of note was that the stall at the Royal Show
was left in situ, unmanned between Monday 24th –
Friday 28th September.
A total of thirty people filled out a hardcopy survey
form ether in full or partially. Staff member spoke with
approximately sixty people at the Royal Show and
forty at Claremont Quarter. A copy of the hardcopy
survey can be found in Appendix F.

Community Drop In Sessions Feedback
Generally, the draft Management Plan presented to
community was received positively. The following
list describes some of the overarching themes and
associated comments from what was heard by the
element staff. From the perspective of where different
data sources were received (and available information
to respondents), the hardcopy survey qualitative
responses are included in this section.
A full list of comments received back to the project
team, via the hardcopy surveys, is referenced in
Appendix G.
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Theme/Topic

Feedback Summary

Future thinking

• A general comment that was heard several times was that people were glad there will be plans
in place to improve the amenity and function of the Showground, a positive initiative.
• A few local residents told the team about issues with antisocial (drunken) behaviour, particularly
concerts attracting younger people, reduced feelings of safety for residents.
• Whilst noise was conceded to be tolerated more so than antisocial behaviour, noise levels, time
of day etc can at times adversely affect local residents.
• The team received some comments that residents chose to live near the Showground should
expect noise.
• Some participants told of their frustration of the lack of cooperation from the Town of
Claremont.
• Perception that Town of Claremont at time delay positive initiatives or place undue restrictions
on community events. One example given was a day-time family Christmas function that did
not allowed a band to play.
• Concern regarding how traffic and parking will affect adjacent residents, including access to
homes.
• Concern regarding how traffic and parking will affect visitors to the Showground.
• Although not strictly part of the engagement activities the notion of the Showground remaining
at Claremont was still on people minds.
• The team spoke with many people who wanted to ensure the Royal Show continue to be
offered to the community into the future. People saw the benefit for community to enhance the
agricultural aspect for younger generations to learn about rural life.
• Due to recent media attention, there was a split between people who wanted to see the
show stay vs. move out to the outer metro area. People were more likely to want the Show in
Claremont for convenience. It is fair to say that people who lived locally were more likely to say
the show should be moved out of Claremont, due to noise, traffic, litter etc.

Noise and antisocial
behaviour (Impact
upon residents)

Partnerships

Parking and traffic

Show longevity

Figure 2 – Drop In Session booth at the Perth Royal Show and Claremont Quarter.
element 15/11/2018
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5. Community Online Survey
Summary of Findings - Online Survey
The Community Online Survey was designed to
collect the thoughts of RASWA members, the local
community and the broader WA community, including
rural respondents and those that could not attend a
face-to-face drop in session (see Section 4). From the
feedback heard from community members the key
themes are summarised below:
• Many people were glad to see traction given to
the future planning process for the Showground
site, many people said it was long overdue.
Several respondents noted that there is a need for
more activities available year-round so that the
Showground and RASWA can remain viable.
• There was strong support for the inclusion of
infrastructure to make the pedestrian experience
in and around the Showground more enjoyable,
particularly shade and seating. Several comments
also mentioned the opportunity for placemaking to
add vibrancy for Showground visitors.
• Feedback suggested that the relationship between
the street, transport and commercial enterprises
will be an important one to accommodate new
development and/or activities along the boundary
of the Showground.
• A lack of parking and traffic congestion continues
to be an issue during the Royal Show, the latter
particularly affecting local residents. Traffic is
particularly an issue along Greylands Road and
Shenton Road.
• Visitors to the Perth Royal Show noted several
areas within the Precincts to enhance the
agricultural exhibition capabilities, particularly
in regards to animal husbandry (cattle and horses).
The efficient sequestering and movement of animals
could be considered in future development design.
• Local community sentiment expressed concern
regarding adverse impact from current and
future activities at the Showground, including the
Royal Show, large concerts and other large scale
community events. Antisocial behaviour was
the greatest concern due to safety, followed by
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impact of loud noise and littering. People were also
concerned about the consequences of ‘opening up’
the Showground for more activities.

Community Online Survey Participation
The Community Online Survey was active via the
Survey Monkey Platform from 21st September to 15th
October 2018 with a total of 104 respondents logging
on to take part in the survey.
It is of note however that the project team took the
decision to give respondents the opportunity to
comment on however many of the twelve Principles
and/or eight Precincts that they wished to do so. This
is due to the consideration that many people may only
be able to or willing to comment on a finite number
of elements that relate to them or that they are
interested in.
Due to the large volume of combined Principles and
Precincts that people could provide comment on, the
decision was made for individual selection to reduce
the probability of people logging out of the survey
earlier than desired. This gives the project team the
benefit that much of the data received in these sections
received can be considered targeted feedback.
A copy of the survey content can be found in
Appendix H.

Community Online Survey Feedback
The following section outlines a summary of the data
received between 21st September to 15th October
arranged by order of the questions. Names and
contact details collected have been omitted in this
report and are available confidentially with RASWA.
The project team notes that in some instances
respondents tended to comment on ‘finer grain
details’ about operations and experiences of
attending the Royal Show, which was out of scope of
the high-level draft Management Plan. Nevertheless,
these comments were captured and can be found in
Appendix I for RASWA records.
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Demographics
What is your relationship to the Claremont
Showground? Please tick all options that apply
to you.
Respondents were asked to indicate what their
relationship was to the Showground, with the option
to select more than one option. Of the 99 respondents
that answered this question the majority of 77%
(n=75) said that they visited the Showground for
events. This was then followed by people living within
one kilometre of the Showgrounds at 24% (n=24).
Table 1: Response provided by relationship from online survey,
n=99

Response provided by relationship

Count

%

I am a local resident (within 1km of the
Showground)
I visit the Showground for events

24

24%

75

76%

I am a property/business owner (within
1km of the Showground)
Other (please specify)

6

6%

19

19%

Total respondents

99

100%

Of the 99 respondents, the following provides
additional detail for consideration:
• 58% (n=57) visit the Showground for events ONLY.
• 13% (n=13) are local residents (within 1km of the
Showground) ONLY (i.e. they do not visit events).
• 10% (n=10) are local residents (within 1km of the
Showground AND visit the Showground for events.
For those respondents that selected ‘Other’ (n=19),
twelve identified as having some association with
RASWA including as a member, life member,
councillor or family members with society association.
Other answers to this question include being an
exhibitor (n=2), a volunteer(n=1), living in nearby
Mosman Park(n=1), attending CrossFit onsite (n=1)
and as a chairperson for an animal society (n=1).

Respondent gender
Respondents were asked to indicate their gender with
nearly two thirds indicating they are female (n=67)
and one third male (32).
Response provided by
gender

Count

%

Female

32

32%

Male

67

68%

Prefer not to say

0

Total respondents

99

0%
100%

Male, 32, 32%

Female, 67, 68%

Figure 3 – Proportion of responses from online survey, respondent
gender, (n=99)

Respondent postcode
Respondents were asked to provide their postcode.
Out of a total 92 respondents the majority centred
around the Claremont and nearby Crawley/Nedlands
area (n=25) with the remaining spread across both
inner metro, outer metro as well as several in regional
Western Australia. One respondent was interstate
from Queensland.
Table 2 below gives approximate suburbs only, as
a single suburb can indicate a group of adjacent
suburbs. A full list of postcodes received from online
respondents can be found in Appendix J.
Table 2: Top 15 postcodes listed by online survey respondents.

Postcode

Suburb (area)

Count)

6010

Claremont

20

6009

Crawley

5

6055

Caversham

4

6163

Bibra Lake

4

6012

Mosman Park

3

6015

City Beach

3

6023

Duncraig

3

6110

Gosnells

3

6018

Churchlands

2

6025

Craigie

2

6036

Butler

2

6061

Balga

2

6210

Barragup

2

6232

Eaton

2
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Principles
Aligning with the format of the draft Management
Plan, the survey sets out the twelve Principles that
provide orderly and proper planning, consistent with
local and state planning objectives. The Principles
address character, function and amenity, access and
movement. A list of these Principles can be found in
Appendix K including detailed descriptions of their
individual scopes within the draft Management Plan.
Respondents were asked to consider the twelve
principles and to select whether they either supported
the principle, did not support the principle or were not
sure if they supported the principle.

Respondents were able to choose to consider
either all, some or none of the Principles (the latter
respondents could skip to the Precincts (see below).
A total of 73 respondents viewed at least one
Principle. A total of 21 persons opted to not view any of
the Principles and to skip to the Precincts.
Respondents had the option to provide a qualitative
answer for their answers which can be found
summarised in Appendix L, In addition, full excepts of
these qualitative answers can be found in Appendix M.
The table below summarise the proportions of
responses for each of the Principles.

Table 3: Responses by count and proportion for each of the 12 Principles to the question, “Do you support this Principle?”

FUNCTION &
AMENITY

CHARACTER

ACCESS AND
MOVEMENT

CONTEXT

I support this
principle
82% (36)

I do not support
this principle
7% (3)

I am not
sure
11% (5)

Total
Responses
44

84% (36)

12% (5)

5% (2)

43

91% (40)

5% (2)

5% (2)

44

87% (33)

8% (3)

5% (2)

38

78% (29)

11% (4)

11% (4)

37

79% (30)

5% (2)

16% (6)

38

83% (29)

6% (2)

11% (4)

35

8. Preserve Showground memories

79% (30)

5% (2)

16% (6)

38

9. Facilitate all transport modes to
access the Showground
10. Facilitate efficient servicing and
emergency response during all use
modes
11. Integrate the Showground into the
urban context of Claremont
12. Future proof the showgrounds for all
use modes

72% (26)

6% (2)

22% (8)

36

76% (26)

6% (2)

18% (6)

34

69% (20)

24% (7)

7% (2)

29

89% (25)

7% (2)

4% (1)

28

1. Define clear event and activity
precincts for all use modes
2. Capture the value of passing trade
3. Provide comfort and amenity ‘rain or
shine’
4. Strengthen the identity of the
Claremont Showground primarily as the
setting for the Perth Royal Show
5. Create a sense of arrival at the
showground for all use modes
6. Enhance the arena as the primary
destination and centrepiece of the Perth
Royal Show
7. Enhance the ‘Show Journey’

A supporting chart providing a visual comparison of the available responses by proportion can be found in
Appendix N.
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The top three supported Principles based upon
highest proportion selection of answer f “I support this
principle” are:
• Provide comfort and amenity ‘rain or shine’;
• Future proof the showgrounds for all use modes;
and
• Strengthen the identity of the Claremont
Showground primarily as the setting for the Perth
Royal Show.

Of note, the second and third least supported
principles align with transport and navigation (foot
and traffic) in and around the Showground. This
negative sentiment/negative support correlates with
qualitative anecdotes submitted by respondents, in
that travel to and navigation around the Showgrounds
should be improved, particularly during large events
such as the Royal Show.

The first of these supported Principles is Provide
comfort and amenity ‘rain or shine’. Comments in
support of this Principle (n=7) mentioned people
wanted to see more shade, seating, implement
placemaking principles and look at improving
drainage onsite.
The next highest weightings, Future proof the
showgrounds for all use modes and Strengthen the
identity of the Claremont Showground primarily as
the setting for the Perth Royal Show align with the
notion that many respondents see value in the
Showground accommodating a variety of activities
into the future. Comments included wanting the Perth
Royal Show to remain at Claremont, encouraging
people to revisit the Show, have multiple uses of
the Showgrounds year-round and promote the
agricultural identify of the Showground.
The least supported Principles based up highest
proportion selection of answer “I do not support this
principle” are:
• Integrate the Showground into the urban context
of Claremont;
• Capture the value of passing trade; and
• Create a sense of arrival at the showground for
all use modes.
The first of these responses, Integrate the
Showground into the urban context of Claremont,
relates to the possibility of opening up the
Showgrounds more to the surrounding community.
Negative sentiment towards this notion included
a concern that more activity would impact residents
and it may not be possible to do this (well) as the site
is so large.

element 15/11/2018
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Weighting
When considering all proportionate responses received for each Principle it is possible to rank the list of the twelve
Principles by a weighting, showing which Principle has the most relative support by respondents.
For the table below, the following weighting were applied for each response:
• I support this principle = 3;
• I am unsure = 2; and
• I do not support this principal = 1.
Table 4: Relative weighting of the 12 Principles in answer of the question “Do you support this Principle?”

Category

Principle

FUNCTION & AMENITY

3. Provide comfort and amenity ‘rain or shine’

2.86

CONTEXT

12. Future proof the showgrounds for all use modes

2.82

CHARACTER

2.79

CHARACTER

4. Strengthen the identity of the Claremont Showground primarily as the
setting for the Perth Royal Show
7. Enhance the ‘Show Journey’

FUNCTION & AMENITY

1. Define clear event and activity precincts for all use modes

2.75

CHARACTER

8. Preserve Showground memories

2.74

CHARACTER

6. Enhance the arena as the primary destination and centrepiece of the Perth
Royal Show
2. Capture the value of passing trade

2.74

FUNCTION & AMENITY

Weighting

2.77

2.72

ACCESS AND MOVEMENT 10. Facilitate efficient servicing and emergency response during all use
modes
CHARACTER
5. Create a sense of arrival at the showground for all use modes

2.68

ACCESS AND MOVEMENT 9. Facilitate all transport modes to access the Showground

2.67

CONTEXT

2.45

11. Integrate the Showground into the urban context of Claremont

2.71

Supporting charts show a visual comparison of the weighting can be found in Appendix O.
The most supported Principles based on weightings are:
1. Provide comfort and amenity ‘rain or shine’;
2. Future proof the showgrounds for all use modes; and
3. Strengthen the identity of the Claremont Showground primarily as the setting for the Perth Royal Show.

The three least supported principles based on weightings are:
1. Integrate the Showground into the urban context of Claremont;
2. Facilitate all transport modes to access the Showground; and
3. Create a sense of arrival at the showground for all use modes;
These lists correlate to the answers above on page 19.
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Precincts
Respondents were asked to consider the eight
precincts and to give feedback on whether there
was anything about the proposed land uses and
development requirements they would like the project
team to consider, and why.
Respondents were able to choose to consider
either all, some or none of the Precinct (the latter
respondents could skip to the last question of the
survey. A total of 46 respondents viewed at least
one Principle. A total of 41 persons opted to skip this
question
Figure 3: Draft Management Plan Precinct map

Table 5 below shows that the most popular precinct
that people viewed was the Arena at 61% of
respondents (n=28). Both Centenary Precinct and
East Gate Precinct were the least-viewed Precinct
24% (n=11).
Table 5: Count and percentage of total views of each Claremont
Showground Precinct. Note that when a respondent considers a
precinct they do not have to submit a comment.

Precinct

Count views Percentage

Market Precinct

19

41%

Exhibition Precinct

16

35%

Arena Precinct

28

61%

Centenary Precinct

11

24%

Sideshow Alley Precinct

16

35%

Sport and Recreation
Precinct
West Gate Precinct

15

33%

12

26%

East Gate Precinct

11

24%

TOTAL RESPONDENTS

46

100%

A further breakdown of the Precinct statistics based
upon viewing of preferred Precincts can be found in
Appendix P.
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Table 6 below summarise qualitative feedback received from respondents for each Precinct. Data is divided into
Positive Sentiment, Negative Sentiment and Suggestions/Neutral Sentiment.
Table 6: Comment Summary for the Claremont Showground Precincts from the community online survey.

Precinct

Comment Summary (count)

Market Precinct
10 comments

Positive sentiment
• Complements the adjacent Claremont Oval redevelopment (2)
• General like of the concept (1)
Negative sentiment
• Concerns about traffic, congestion and speeding (2)
• Concerns about parking, pressure on surrounding suburbs (2)
• Concern that public transport will not be sufficient, efficient (2)

Exhibition
Precinct
6 comments

Arena Precinct
12 comments

Suggestions/Neutral Sentiment
• Improve accessibility (disability) ingress to the site and between buildings (1)
• Query as to whether bus drop off would only be for the Royal Show (1)
Positive sentiment
• Renewing the exhibition space will increase functionality for the WA community (1)
Suggestions/Neutral Sentiment
• Expand this precinct northeast/northwest (1)
• Improve seating and weather protection in dog event space (1)
• Retain internal land (do not sell off) (1)
• Provide links to existing rail underpass for ease of access to Stirling Highway side of rail line (1)
• Need to attract conferences to the Showground (1)
Positive sentiment
• General positive sentiment, overdue (1)
• Like the addition of the stage for events (1)
Negative sentiment
• Do not support apartments or hotel/motel use (1)
• Concern that food stalls will lead to littering by residents (1)
• Concern regarding rock concert events (2)

Centenary
Precinct
3 comments

14

Suggestions/Neutral Sentiment
• Want to ensure comfort and viewing for the RASWA members in the members lounge, including
disability access and member-only enforced areas (3)
• Ensure there is design flexibility as changing needed of livestock for future exhibitions (1)
• Consider state and regional events to be held here, like the Commonwealth games (1)
• Consideration of redevelopment of the equestrian areas, need additional consultation (1)
• Include wayfinding signage in this precinct (1)
Negative sentiment
• Do not support apartments or hotel/motel use (1)
Suggestions/Neutral Sentiment
• Retain and protect building (heritage) here, façade focal point (2)
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Precinct

Comment Summary (count)

Sideshow Alley
Precinct
4 comments

Positive sentiment
• General sentiment that Sideshow Alley should remain, drawcard for the show (1)

Sport and
Recreation
Precinct
9 comments

West Gate
Precinct
5 comments

East Gate
Precinct
6 comments

Negative sentiment
• Concern regarding noise and antisocial behaviour with events and camping on the Second Avenue
boarder (people and trucks). (1)
• Concern that loss of this land from equestrian societies will adversely affect the association with
RASWA, financial concerns (1)
Suggestions/Neutral Sentiment
• Remove the blue ride, eyesore for residents (1)
Positive sentiment
• Great facility for a large catchment of residents (10km) (1)
• General positive sentiment of the concept, maintaining livestock/agricultural components (1)
Negative sentiment
• Opposed to Incidental and Supporting uses, concern regarding noise for residents (1)
• Concern regarding traffic safety on Greylands Road into Shenton Road (1)
• Do not support apartments or hotel/motel use (1)
Suggestions/Neutral Sentiment
• Where will the Cat Pavilion go? 91)
• What recreation users/tenants are being considered?
• What is the demand/need of this facility for the community?
• Who gets to use the facilities? RAS members vs public (1)
Negative sentiment
• Concerns of traffic congestion on Greylands Road (1)
• Concern regarding relationship of development to surrounding residents including heights (1)
• Concern regarding litter coming onto adjacent resident properties (1)
Suggestions/Neutral Sentiment
• Comment about this being the most ‘resident sensitive’ precinct (1)
• Area is key to back of house facilities of the show, including livestock (2)
• Consider safety in this area for livestock and pedestrian safety (1)
• Consider the shape of this area for multiple uses throughout the year (1)
Positive sentiment
• Provides an opportunity to have small exhibitions (1)
• Provides opportunity to link to nearby precincts and Lock St train station (1)
Negative sentiment
• Do not support apartments (1)
• Oppose development here, removal of trees (1)
• Concern about protecting the CrossFit and pizza businesses (1)
Suggestions/Neutral Sentiment
• What is intended for the Ashton Triangle?
• Do not think that restaurants will work in this area (1)
• Commercial interface will be most pronounced here (1)
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It is acknowledged that the number of comments
for each precinct are relatively small to achieve an
in-depth thematic analysis. However, looking at
the precincts as a whole there are some general
comments and concerns mentioned overall.
People are generally positive about infrastructure and
uses that have a whole-of-community benefit, not just
at the individual level. Community exhibition space,
sideshow alley and sport and recreation facilities
were mentioned as benefits. One person suggested to
attract conferences to the Showground.
Negative sentiment focused on what activities and
potential development could impact of residents,
such as heights, litter from events and noise. That
residents would be the most negatively affected by
change (or lack of change) at the Showgrounds was a
sentiment that the project team heard throughout the
engagement process. Road safety and the presence
of short term accommodation was also mentioned
numerous times across the precincts (the latter being
from the same respondent).
Respondents were able to offer numerous
suggestions of improvements to the individual
Precincts to improve both the experience of visitors
and improve the commercial viability of tenants. This
includes improving wayfinding and accessibility to
the site, retaining tenants already operating at the
Showground, preserving the heritage buildings and
improving amenity for visitors and nearby residents.
Several respondents also had questions about how
particular buildings and areas will be changed in the
draft Management plan, including the cat pavilion,
Ashton Triangle and livestock areas. It was evident
that many members who took the survey were also
concerned about members facilities, member-only
access and members-only activities.

Final Thoughts
Respondents were asked the question, “Are there
any additional comments or questions you would
like to make about the draft Management Plan?”.
This question was intended to give respondents the
opportunity to submit any future thoughts about their
impression of the Plan.
Twenty-eight respondents answered this question of
which approximately a third commented on positive
sentiment (n=10) and approximately a quarter
negative sentiment. Six respondents provided
generally neutral comments.
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A further five respondents commented on essentially
out of scope ‘finer grain’ operational issues of the
Showgrounds which are included in Appendix I.
Additional comments received are summarised in the
themes below:
Keeping a great community destination – n = 8
Respondents preferred enhancing and preserving what
is already here in Claremont. The site has a legacy within
the community across generations and should remain a
metropolitan destination for locals and tourists. Preserve
the heritage buildings and trees onsite. Supporting
RASWA to continue to be custodians of the site to deliver
new visionary services.
A vision for an iconic asset – n = 6
Respondents felt that the Management Plan is a step
in the right direction to improve the overall amenity,
operations and offering of the Showgrounds to the wider
WA community. The Showgrounds is considered ‘iconic’
and a ‘treasure’. The draft Management Plan is ‘well
overdue’, considered a great move by RASWA.
Use the facilities year-round – n = 5
Respondents felt that the Showgrounds need to be used
year-round and not just known solely for the annual Perth
Royal Show. More activities mean more financial stability
for RASWA. Need to attract a variety of event organisers.
Have multiple uses on site, option for co-location with
agricultural organisations. Increase membership to
attract more users.

Themes that attracted two or less comments
included:
• Concerns regarding antisocial behaviour (rock
concerts);
• Concerns regarding funding of new developments;
• Concerns regarding traffic and congestion;
• Preference for moving the Royal Show away from
Claremont;
• Requesting further communication and
consultation with community members; and
• Concerns regarding uses described on the draft
Management Plan (e.g. short term stay).

Claremont Showground Engagement Report

Appendices
Appendix A – Draft Claremont Showground Management Plan
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EXECUTIVE SUMMARY
The Claremont Showground Management Plan
(Management Plan) has been prepared to support and
guide the long-term development vision and provide a
development management and approval framework
for the Claremont Showground.
The Management Plan builds upon the Concept Plan
which was developed as a tool to ensure the future
viability of the Royal Agricultural Society (RAS),
enhance the show experience, offer opportunities for
education, entertainment and industry and continue
to connect the city with the country.
Maintaining the historical setting and purpose
of Claremont Showground is fundamental to its
character and identity. However, there is significant
opportunity to enhance the site to strengthen the
engagement of the regions with Perth and Peel
community, as well as better facilitate connection to
national and international industry affiliations related
to agriculture.
The Management Plan seeks to establish the strategic
planning framework to guide future development at
Claremont Showground. Proposed redevelopment
supports the continuation and enhancement of
existing activities and positions the site to capitalise
on the natural competitive advantages related to
co-location and cross-sector partnerships, which will
support the evolution of the site into an energetic and
prosperous place.
The Management Plan reflects a long-term
development intent for Claremont Showground and
defines the staged approach for any development
on site.
The inclusion of precinct plans supplement the
Management Plan and provide additional development
and land use detail for each precinct. The development
and approval parameters endorsed within this
Management Plan enable the strategic vision of
the RAS to be realised whilst ensuring proposed
development is deemed appropriate by the State.

Summary of key features
Provisions in the Metropolitan Region Scheme (MRS)
allow permitted development rights for works on land
reserved for Parks and Recreation where these are in
accordance with a Management Plan endorsed by the
West Australian Planning Commission (WAPC). This
Management Plan has been prepared to meet the
requirements of the WAPC with respect to Clause 16
of the MRS text.
The Management Plan seeks to enable development
that provides for and enhances all existing uses,
as well as facilitate the transition of the Claremont
Showground into a site of state significance for
agriculture and the rural areas generally, through
the agglomeration of agricultural and related uses
including:
• Business and industry, supporting agricultural and
food services, industry and business;
• Education and engagement with the community
relating to health, food and agriculture;
• Recreation, sports and supporting infrastructure
and services;
• Community uses and events;
• Research and development associated with
agriculture and life in the regions;
• Events, training, education and conferencing; and
• Open/urban space and community use/interface.

Orderly and proper planning
This Management Plan provides principles for orderly
and proper planning, consistent with local and state
planning objectives including:
• Perpetuating the use and significance of Claremont
Showground by securing its future through
expansion of existing uses and reactivation of past
uses, facilitation of complementary uses such as
education, sport and recreation, together with
incidental and supporting uses.
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• The primary land uses are consistent with MRS
purposes of Parks and Recreation Reserve and as
defined by the Model Scheme Text.
• Encouraging adaptive reuse of underutilised or
outdated facilities and spaces.
• Complementing the parkland setting and
interfaces with surrounding development,
specifically access points, height and setbacks.
• Providing enhanced safety, convenience and
functionality through improved internal vehicular
and pedestrian circulation to maximise connectivity
through the site and to and from public and active
transport links; and
• It is consistent with State Planning Policy (SPP)
SPP3.5 Historic Heritage Conservation in that it
conserves and protects the cultural significance
by upgrading the facility to allow it to continue in its
use and enhance the Perth Royal Show.

2
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1. DOCUMENT OVERVIEW
The Claremont Showground Management Plan has
been prepared for the Royal Agricultural Society to
facilitate the development and future operations of
Claremont Showground in line with the long term
development intent established by the Claremont
Showground Concept Plan.
The Management Plan seeks WAPC endorsement
for the potential redevelopment of the 8 identified
precincts

1.1 Intent of The Management Plan
Provisions in the MRS allow permitted development
rights for works on land reserved for Parks and
Recreation where these are in accordance with a
Management Plan endorsed by the WAPC. This
Management Plan has been prepared to meet the
requirements of the WAPC with respect to *Clause
16(3)(e) of MRS text. (*to be confirmed)
The Management Plan outlines the ultimate
development intent for Claremont Showground. The
fundamental purpose of the Management Plan is to
maintain and enhance the Perth Royal Show, while
concurrently generating long term redevelopment
opportunities which will enable the transition of
Claremont Showground into a modern, agriculturally
relevant and productive precinct, promoting
agriculture, sport, recreation and connecting rural and
regional communities with the people of Perth.

1.2 Document Purpose
This document provides guidance of three key
elements:
• Background and context
• Permitted and preferred development
• Precinct Plans

1.3 Context
This document should be used to garner an
understanding of the analysis and preceding
design development undertaken for the Claremont
Showground Concept Plan. The Management Plan
builds and refines this information through detailed
precinct plans to cumulatively outline the ultimate
development potential for Claremont Showground.

1.4 Permitted Development
The Management Plan enhances the RASWA
organisational operations by permitting alterations
and additions to all existing development and activity
currently undertaken at Claremont Showground.
Development permitted under this Management Plan
includes:
• Events, activities and programmes;
• Temporary structures, signage, paving, lighting,
shade structures and other development of a
minor nature considered integral to site operations
and activation;
• Car parking facilities or structures;
• New pavilions, facilities and buildings;
• Upgrades and expansion of existing structures,
and;
• RAS amenity and maintenance upgrades, as
identified within the precinct plans contained within
Section 8 of this document.

1.5 Development Requiring Approval
It is intended that development as identified in
Section 1.4, is exempt from the requirement to seek
Development Approval from the WAPC unless it
meets one of the following criteria:
• The proposed development is contiguous in its
location and has an aggregate value in excess
of $7 million;
• The development has a value greater than
$2 million and is located within 50m of a public
street or private property common boundary; or
• Varies from the development controls as
established in Section 8 Precincts.
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1.6 Review of Management Plan
For the Management Plan to remain effective, the
RAS will review and amend the Management Plan as
required, or every 5 years whichever comes first.

1.7 Document Structure
An overview of the document structure is as follows:
• Section 1 Document Overview: Outlines MRS
compliance and the statutory requirements to
facilitate the approval process.
• Section 2 Introduction: Provides site details and a
site and context analysis.
• Section 3 Vision and Objectives: Outlines the
strategic vision of the RAS which forms the
foundation for the vision and objectives for the
Management Plan.
• Section 4 Management Plan Principles: Establishes
overarching principles relating to character,
function, amenity, access and movement which
underpin the Management Plan.
• Section 5 Proposed Development and Staging:
Outlines the preferred staging scenarios
• Section 6 Access and Parking: Provides an
overview of how access and parking for the
Showgrounds is to be managed and upgraded over
time.
• Section 7: Outlines development principles and
development intent for each of the 8 precincts.

4
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2. INTRODUCTION
2.1 Organisational History

2.3 Site Details

The first agricultural society in the State was
established in 1831 and met on lands in East Guildford.
In 1890 the Society received a Royal warrant and
became known as the Royal Agricultural Society of
Western Australia. Not long after, RASWA outgrew
its site in East Guildford and in 1903 moved to a
14ha site (Lot 1797) in Claremont. RASWA became
an incorporated body in 1910, was provided with its
own act (Royal Agricultural Society Act 1926) and by
the late 1940’s had acquired a total land holding of
approximately 30ha.

Claremont Showground is comprised of 5 separate
lots, the majority freehold and the remainder is a
Crown Grant vested in the RASWA.

2.2 Site Operations
Over the past 100 plus years that the show has been in
Claremont it has earned a place in the memory of the
local community and regional Western Australia as the
preeminent place for agricultural and sporting events,
competitions and displays and a wide range of other
large-scale community and commercial functions.
The Royal Show is the State’s largest agricultural
event and will continue to be the principal seasonal
event held at the Claremont Showground. During the
Perth Royal Show, held annually in September,
in excess of 400,000 visitors enter the grounds over
8 days. The Show requires the assistance of over
2,000 volunteers and employs 150 casual staff.
In addition, 90 (animal related) exhibitors are
accommodated on site during the event while other
exhibitors and contributors find accommodation
nearby for the week.

Tenure details are outlined below.

Freehold Titles
•
•
•
•

Title Vol 1111 Folio 193: Lot 2 / Diagram 8045
Title Vol 2848 Folio 481: Lot 2266 on DP 120031
Title Vol 2848 Folio 428: Lot 2267 on DP 120032
Title Vol 2848 Folio 480: Lot 3282 on DP 156233

Crown Grant in Trust Title
• Title Vol 2848 Folio 478: 1 Crown Grant in Trust Lot
1797 on DP 106083. This lot was issued in 1903 in
the name of the monarch to the Trustees of the
Society on the condition the land must be:
• “used and held upon Trust solely for the purposes
of an Agricultural Show Ground in connection
with the Royal Agricultural Society of Western
Australia”.
For the purpose of the Management Plan the land
owned by RASWA known as the Ashton Triangle is not
included.

Agriculture is the state’s second biggest industry
and hence this site serves a key role as a place to
bring rural and city communities and international
visitors together to celebrate, educate and showcase
agriculture and regional activities.
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2.4 State and Regional Context
Agriculture remains an important sector of the State’s
economy, with widespread reach into the economy
generally, making Claremont Showground a key part
of the industry’s future. With its growing and increasingly
sophisticated domestic demand and multi-lateral trade
agreements rapidly expanding access to international
markets, the future of the State’s agricultural sector is
strong.
Metropolitan Perth is undergoing a gradual change
through increased urbanisation. This has created
a tipping point that has seen it transform into a
complex, multi-dimensional international city. As part
of this transformation, new urban destinations and
attractions are significantly enhancing Perth’s appeal
as a place to invest, live, work and visit.
In light of the above, the Perth Royal Show is Western
Australia’s largest agricultural event and will continue
to be the principal seasonal activity held at Claremont
Showground. This event provides the platform
for the regions to engage with the metropolitan
community in the areas of sport and recreation, rural
living, agriculture, food production, research and
sustainability. The realisation of the site’s development
potential into a contemporary agri-urban collaborative
working and educational environment will reposition
Claremont Showground as a specialised activity
centre of State importance.

Both the town centre and the Showground are well
serviced by the rail line with the Showground having
access to two permanent train stations in Claremont
and Loch Street and their own event station for times
of peak demand. The increase in activity on the
Showground site is therefore consistent with the intent
to develop employment and recreation opportunities
in close proximity to and serviced by high quality
public transport network; and capturing the benefits
of productivity gains derived from business clustering
and agglomeration (Central Metropolitan Sub-Region
Framework, pg. 38).

2.6 Statutory Context
Claremont Showground is reserved as “Parks and
Recreation (R)” (restricted) under the MRS. Provisions
of the MRS apply to land shown as ‘Metropolitan
Region Scheme Reserve’ and any proposed land use
or activity is required to be in accordance with this
reservation.

2.5 Local Context
The site is located approximately 1km from the
Claremont town centre and is bound by Graylands
Road to the west, provide property to the north
(residential that fronts Second Avenue), Fremantle
Railway Line and Ashton Avenue to the east.
The area surrounding the site accommodates a wide
mix of light industrial, commercial, warehousing,
medium density residential and a local shopping
village on Ashton Avenue. To the west of the
Showground is the Claremont on the Park Precinct
incorporating the Claremont Football Club.
Redevelopment of Claremont Showground as a
specialised activity centre focussing on agriculture
and recreation will complement the role and purpose
of the Claremont Town Centre as the primary retail
and entertainment precinct that will also incorporate
additional high density residential over time.
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3. VISION AND OBJECTIVES
In 2014 the RAS underwent a visioning and concept
planning process to reinforce existing activities of
RASWA at Claremont Showground, whilst supporting
the evolution of the site into the desired energetic and
prosperous place for the future.

3.1 Management Plan Objectives

The strategic vision of RASWA for Claremont
Showground is for it to be a foundation for
building strong connections between agriculture,
entertainment, recreation and education whilst
capitalising on the natural competitive advantage
of the site through collocation of cross-sector
partnerships with industry and the community.

3.1.1 Connecting With the Community

The vision and objectives of the Management Plan
reflect those established by the Concept Plan,
including RASWA core objectives and drivers. This
provides the framework for future development
defined by the Management Plan.
Ultimately reflected within the Management Plan
vision and translated into each of the precinct
objectives are the core objectives of the RAS:
• Bring the Country to the City
• Engage, Educate and Entertain
The vision and objectives have also been developed
to clearly incorporate drivers for redevelopment:
• Ensure the sustainability of RASWA;
• Maintain and enhance the Perth Royal Show;
• Strengthen RASWA’s reputation through
establishing positive “branding”, and;
• Provide a state asset for the promotion of the
agricultural sector in WA.
The Management Plan is also supported by the
Place Activation Strategy which has been developed
to strategically recommend uses (permanent and
temporal) considered suitable to assist the site’s
development and to enhance the Showground as a
community asset so it may be better utilised by the
general public outside of current event modes.

Objectives relevant to each key aspect of the
Management Plan were further developed, as outlined
below:

• Deliver on the community’s expectations for the
Claremont Showground.
• Provide accessibility for all and maximise the
usability of the site year-round.
• Provide a safe site for events.
• Minimise impacts from site operations and
functions on the immediate community.
• Deliver a positive legacy by engaging the
community through education, entertainment and
recreation.
• Present a recognisable site for the community
and encompasses the community values of the
Showground.

3.1.2 Heritage and Culture
• Preserve and enhance the historic and heritage
values of the Claremont Showground.
• Enhance the agricultural ambiance through
physical and non-physical elements.
• Retain recognised heritage structures and
buildings through adaptive reuse.

3.1.3 Access and Movement
• Provide for the efficient, comfortable and legible
movement of crowds, animals, display machinery
and servicing vehicles.
• Enhance internal movement networks to provide a
positive experiential and economic outcomes for
events, expo’s and the Perth Royal Show.
• Provide access to the site that is clear and
legible for visitors and minimises impacts on the
surrounding community.
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3.1.4 Urban form
• Develop flexible and adaptable spaces and
facilities that respond to changing site modes and
activities.
• Provide a sustainable urban form that is resilient to
high levels of use and is cost effective to maintain.
• Ensure infrastructure provision is more than
adequate to serve the future functions of the
Showground, whilst responsive to changing
demands.

3.1.5 Economic Vitality
• Facilitate the ongoing sustainability of RASWA and
the Showground.
• Deliver a State strategic economic function and
need.
• Establish the environment where new opportunities
and partnerships can develop that diversify
activities and uses of the Showground, whilst
enhancing its existing functions. This may include
complementary uses to agriculture, sport and
recreation facilities, education and incidental uses
that support these primary activities.
• Establish links and positively contribute to the local
and regional economic landscape.

3.1.6 Environment
• Promote resource efficiency.
• Manage site and facility waste and outputs.
• Enhance the environmental and landscape
features of the Showground.
• Provide an attractive, safe and comfortable
environment for users and visitors.
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4. MANAGEMENT PLAN PRINCIPLES
The following Principles have been formulated to guide development in accordance with the Management Plan.
The Principles address character, function and amenity, access and movement.
FUNCTION & AMENITY
Define clear event and
activity precincts for all use
modes

•
•
•
Capture the value of passing •
trade
•
•
•

Provide multiple entries to enable discrete and simultaneous use of precincts.
Provide clear venue addresses and appropriate wayfinding.
Provide security and servicing access for discrete precincts.
Optimise active tenancy frontage along pedestrian paths.
Provide a consistent and high quality of tenancy signage and presentation.
Provide adequate circulation space (street width) for browsing.
Collocate and coordinate design of urban elements such as bins, seats,
lighting and signage to reduce distraction from displays and features.
Provide comfort and amenity • Provide respite areas with shade, landscape and seating.
‘rain or shine’
• Provide comfortable seating areas while preserving view lines into Arena for
fireworks and events.
• Provide locations for temporary shelter.
CHARACTER
Strengthen the identity of
• Establish a built form and landscape character unique to Claremont
the Claremont Showground
Showground.
primarily as the setting for
• Create an iconic, large scaled, appropriately serviced arena.
the Perth Royal Show
• Integrate complimentary uses and activities, consistent with the overarching
place themes.
Create a sense of arrival at
• Enhance and differentiate public and service entrances.
the showground for all use
• Provide a unique entry gate at the Showground Station, highly recognisable
modes
from within the Showground.
• Frame views into the arena from key arrival points.
Enhance the arena as the
• Modify the arena to enable flexibility for a range of uses and modes.
primary destination and
• Realign the grandstand and function rooms to suit the realigned arena.
centrepiece of the Perth
• Ensure the arena is appropriately serviced.
Royal Show
• Increase seating and viewing opportunities for all event modes.
Enhance the ‘Show Journey’ • Showcase agricultural innovations as key attractions.
• Showcase landmark places and buildings to enhance wayfinding.
• Provide a variety of attractions along the ‘Show Journey’ to engage, educate
entertain all ages and interests.
Preserve Showground
• Recognise historical continuity and communicate the historical story of
memories
Claremont Showground.
• Preserve and use recognised heritage places and buildings.
• Retain and highlight the Hardy Avenue Moreton Bay Fig trees.
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ACCESS AND MOVEMENT
Facilitate all transport modes • Enhance train station as the primary entrance to the Showground.
to access the Showground
• Clearly separate service vehicle access from public entrances.
• Provide pedestrian and cycle connection to the principal shared path.
• Provide coach drop off and taxi ranks close to entrances.
Facilitate efficient servicing
• Liaise with government to establish a high wide load route to the Showground
and emergency response
to accommodate agricultural machinery.
during all use modes
• Provide legible but discrete access for storage, fireworks and fodder stores,
waste removal, ‘back of house’, ambulance.
• Provide flexibility for all use modes- show, events and, day to day.
• Provide for large vehicle access and turning requirements including stock
trucks and tourist buses.
• Provide emergency vehicle access to suit all use modes.
CONTEXT
Integrate the Showground
• Open the Showground up to the surrounding community (pedestrian and
into the urban context of
cycle movements only)
Claremont
• Respond to the surrounding urban structure in the movement patterns and
built form at the Showground (setbacks and heights).
• Minimise the impact of Showground activities on surrounding residents.
• Enhance the appearance of the Showground edges with active built edges
and attractive fencing and gates.
Future proof the
• Building design should enable adaptability for all use modes (show, event and
showgrounds for all use
day to day).
modes
• Provide building shells, structural grids and service reticulation for long term
adaptability.
• Provide storage for temporary structures and equipment.
• Enable discrete and simultaneous use of precincts.

12
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5. PROPOSED DEVELOPMENT
AND STAGING
The Royal Agricultural Society has undertaken
considerable site works in the past decade including
demolition and remediation of contaminated and
aged areas and facilities within the Showground,
building maintenance and restoration, landscaping
and tree planting and general upgrade of many of
the operational facilities. This has been done in
conjunction with numerous studies that will assist
in the redevelopment of portions of the site in due
course, studies such as traffic and parking, visioning,
facility feasibilities and public perceptions surveys etc.
The aim of this work is to enable RASWA to
appropriately position themselves in the market to
attract various business and community partners,
activities and uses as well as be ‘shovel ready’ should
an opportunity present itself.
Accordingly, RASWA intends that the first stage of any
significant development would be directed towards
either the south-west and/or north-east corners of the
Showground. These two areas provide large areas of
easily accessible and developable land, are not critical
to the running of the Royal Show and are currently
relatively underutilised.
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6. ACCESS AND PARKING
The site currently operates through the use of 10
street access gates of which 4 are considered the
main daily access and egress points. It is expected
that as significant buildings are redeveloped over time
that some of the access points will be rationalised
and in some cases, removed all together as the
Showgrounds become more accessible to the public.
Parking on the site consists of 385 marked bays and
in excess of 1,500 casual/event spaces, depending
on which areas of the Showgrounds are required
for eventing. As the nature of any future uses and
their potential intensity is unknown at this time,
specific minimums and maximums of parking cannot
reasonably be defined. Accordingly it is proposed
that a site parking threshold limit of 2,000 marked
bays be set and any permanent development that
requires parking (marked bays) in addition to this limit
would require appropriate access, traffic and parking
justification.

14
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7. PRECINCTS
The Management Plan identifies 8 precincts that
constitute the Claremont Showground.
Each precinct is reflective of its predominant
use and has been designed to allow it to operate
independently for events with infrastructure and
amenities distributed across the grounds accordingly.
Some precincts will be further developed while
others such as Arena and Sideshow Alley will be
‘blank canvas’ locations for temporary structures and
events.
This section outlines the proposed development
intent for each precinct, provides detail on the
location, size and intended use of buildings.

element 08/11/2018
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7.1 Development Controls
Development controls for each precinct include
building envelopes, the allocation of land uses and
general or specific development principles. Proposed
building envelopes and land use allocations are
outlined below per precinct.

7.2 Land Uses
Specific land uses for each precinct shall be in
accordance with those as described in the precinct
outlines below. Primary uses formalise existing
operations and outline future land uses and activities
that will enable co-location and strategic partnerships
which are critical to the long term success of
Claremont Showground. Incidental uses are those of a
lesser scale and impact, support the primary use and
would not be considered in their own right.
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7.3 Market Quarter Precinct
The Market Quarter will be reinvigorated as the primary gateway to Claremont Showground. The precinct will
comprise refurbished pavilion/exhibition space on the ground floor with agri-business and industry floor space
located above.
Buildings, fences and landscaping along the western edge of the precinct will be upgraded so that they
appropriately address the adjacent residential area. Public access points into the Showground will be improved
along this boundary.

Development Principles
• Maintain and enhance as the primary gateway for Claremont Showground.
• Establish a built form that provides permeability and legibility through clear arrival points, safe and efficient
access and on-site circulation of pedestrians and vehicles.
• Provide appropriate building setbacks, design and landscaping to enable surveillance of public areas.
• Provide building frontages along the western edge that achieve increased street activation, compatible built
form and enhanced public environment.
Primary Uses

Incidental and
Supporting Uses
Building Setback
(see explanatory section below)
Maximum Building Height (see explanatory section
below)

18

element 08/11/2018

•
•
•
•
•
•
•
•

Recreation – Private
Exhibition centre
Community purpose
Reception centre
Convenience store
Shop
Car park
6m to Graylands Road

• 6-50m setback – 20m
• >50m setback – 40m

Claremont Showground Management Plan – Draft (V5)

7.4 Exhibition Precinct
Strategically located next to the Showgrounds Train Station and within close walking distance of Claremont Train
Station; the Exhibition Precinct will accommodate a key facility to be known as the Centre of Excellence. The
facility aims to be a landmark headquarters for large organisations or group of organisations whose nature of
business align with the core objectives of RASWA.

Development Principles
• Provide appropriately scaled development to Graylands Road frontage.
• Conceal parking by sleeving development with activated and ancillary support uses.
• Over time, redevelop O’Meehan Pavilion, Elders Entry, and CWA.
Primary Uses

Incidental and
Supporting Uses

Building Setback
(see explanatory section below)
Maximum Building Height (see explanatory section
below)

•
•
•
•
•
•
•
•
•
•
•
•

Exhibition centre
Educational establishment
Reception centre
Market
Office
Recreation - Private
Community purpose
Serviced apartments
Hotel
Motel
Convenience store
Car park

• 6m to Graylands Road
• 6-20m setback – 10m
• >20m setback – 25m
• >50m setback – 40m
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7.5 Arena Precinct
Retained in its existing location and approximate size, the Arena will be enhanced by the development of radial
spaces and buildings surrounding it. Shade and seating will be provided in some locations while retaining good
sight lines into the Arena.
The equestrian centre and stock yards will be improved with particular emphasis on the periphery of the precinct
and defined public walkways through the precinct.
Development along Hardy Avenue will provide a new face to Claremont Showground. In the longer term
development will maintain food premises as well as exhibition spaces on ground. Upper floors will include
contextually appropriate business and industry office space, bordering the railway frontage of Hardy Avenue.

Development Principles
•
•
•
•
•
•
•
•

Create a strong entry point at the Showgrounds Train Station
Retain existing mature trees
Preserve and enhance views into Arena and up to Centenary Pavilion.
Reconfigure the Arena to formally address the new grandstand.
Refurbishment of stock yards to enable greater use flexibility.
Upgrade McGlew Pavilion and spectator amenities.
Development of new mixed use buildings according to need (long term) along railway frontage.
Maintain and enhance the landscape character of Hardy Avenue.
Primary Uses

Incidental and
Supporting Uses

Building Setback
(see explanatory section below)
Maximum Building Height (see explanatory section
below)
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•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Exhibition centre
Educational establishment
Reception centre
Market
Office
Recreation - Private
Community purpose
Club premises
Serviced apartments
Car park
Hotel
Motel
Convenience store
Restaurant/café
Fast food outlet / lunchbar

• Nil to Rail Reserve
• 40m

Claremont Showground Management Plan – Draft (V5)

7.6 Centenary Village Precinct
The historic Centenary Pavilion is the centrepiece of the precinct which will be developed to accommodate a
range of activities and exhibitions demonstrating the historical continuum of farming in Western Australia. A village
street and a series of terraces will form a setting for performance and display. Vistas to and from the Centenary
Pavilion will be both protected and created across the Showground.

Development Principles
• Maintain and enhance the landscape and heritage character of the precinct, emphasising the historical
continuum of farming in WA.
• Preserve and enhance the Centenary Pavilion.
• Maintain the visual connection from the Centenary Pavilion and RAS offices.
• Relocate Wilkinson Pavilion to the precinct as a new art gallery
• Remove Farm Animal Kingdom building.
• Construct new single storey Heritage Village buildings with verandahs and double frontage to accommodate
historical displays and regional producers.
Primary Uses

Incidental and
Supporting Uses
Building Setback
(see explanatory section below)
Maximum Building Height (see explanatory section
below)

•
•
•
•
•
•
•
•

Recreation – Private
Exhibition centre
Community purpose
Market
Educational establishment
Reception centre
Art gallery
Shop

• Nil to Rail Reserve
• 20m
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7.7 Sideshow Alley Precinct
Sideshow Alley will maintain its primary function during show mode and provide space for rides and attractions.
Outside of Show time the precinct is used for event car parking and other temporary supporting uses.

Development Principles
• Enhance area for Sideshow Alley and service accordingly.
• Maximise opportunities for temporary events and functions.
• Provide opportunities to optimise use as parking for events.
Primary Uses

Incidental and
Supporting Uses
Building Setback
(see explanatory section below)
Maximum Building Height (see explanatory section
below)

•
•
•
•
•

Recreation – Private
Exhibition centre
Community purpose
Market
Car park

• 6m from northern boundary
• 6-20m setback – 10m
• >20m setback – 25m
• >50m setback – 40m
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7.8 Sport And Recreation Precinct
The Jim Horwood Pavilion and other smaller buildings will be replaced with new flexible and purpose-built
structures that can be used for a variety of exhibitions as well as indoor and outdoor sporting activities. Access to
the precinct will be provided via the new east gate and the service access road that is located along the northern
boundary.

Development Principles
• Provide a built form that is multipurpose.
• Provide facilities for a range of indoor and outdoor sports.
• Provide incidental and supporting uses.
Primary Uses

Incidental and
Supporting Uses

Building Setback
(see explanatory section below)
Maximum Building Height (see explanatory section
below)

•
•
•
•
•
•
•
•
•
•
•
•
•
•

Exhibition centre
Educational establishment
Reception centre
Market
Office
Recreation - Private
Community health and sport purpose
Shop
Serviced apartments
Car park
Hotel
Motel
Convenience store
Restaurant /café

• 6m from northern boundary and Ashton Avenue
• 6-20m setback – 10m
• >20m-50m setback – 25m
• >50m setback – 40m
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7.9 East Gate Precinct
The East Gate Precinct will include new buildings along Ashton Avenue that providing floor space for recreation,
exhibition and commercial uses. Buildings will be limited in height, appropriately setback and configured to provide
edges that are contextually appropriate in scale, massing and aesthetics to Ashton Avenue.

Development Principles
• Establish an environment that provides permeability and legibility through clear arrival points, safe and efficient
access and on-site circulation of pedestrians and vehicles.
• Provide appropriate building setbacks, design and landscaping to enable surveillance of public areas.
• Remove John Wilding, Milton Isbister and Lou Giglia pavilions.
• Extend or reconstruct Tom Wilding Pavilion with commercial areas on upper floors.
• Construct new exhibition/pavilions on ground floor of each new building.
Primary Uses

Incidental and
Supporting Uses

Building Setback
(see explanatory section below)
Maximum Building Height (see explanatory section
below)

•
•
•
•
•
•
•
•
•
•
•
•
•
•

Exhibition centre
Educational establishment
Reception centre
Market
Office
Recreation
Community purpose
Shop
Serviced apartments
Car park
Hotel
Motel
Convenience store
Restaurant / cafe

• 6m from Ashton Avenue
• 6-20m setback – 10m
• >20m-50m setback – 25m
• >50m setback – 40m
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7.10 West Gate Precinct
The West Gate Precinct will be characterised by mixed use buildings adjacent to Graylands Road providing floor
space for agri-business and industry uses as well as car parking. Buildings will be configured to provide edges that
are contextually appropriate in scale, massing and aesthetics to the Graylands Road and sensitively interface with
the surrounding residential area.

Development Principles
• Establish an environment that provides permeability and legibility through clear arrival points, safe and efficient
access and on-site circulation of pedestrians and vehicles.
• Provide appropriate building setbacks, design and landscaping to enable surveillance of public areas
• Promote the co-location of partners and organisations within the agriculture sector.
• Construct a new West Gate into Showground.
Primary Uses

Incidental and
Supporting Uses
Building Setback
(see explanatory section below)
Maximum Building Height (see explanatory section
below)

•
•
•
•
•
•
•

Exhibition centre
Educational establishment
Office
Recreation - Private
Community purpose
Car park
Shop

• 6m from Graylands Road
• 6-20m setback – 12m
• >20m-50m setback – 25m
• >50m setback – 40m
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Date: Friday, 5 October 2018 at 9:10 am
Subject: draft Claremont Showground Management Plan
Hello <name>,
Element on behalf of RASWA has over the last few weeks been undertaking
community and stakeholder engagement on the draft Claremont Showground
Management Plan.
Please see flyer attached.
As a key stakeholder we wanted to reach out and determine if you have any
questions ahead of the engagement period ending on the 12 th October 2018. Feel
free to contact me should you need to.
The following is the link to the draft Management Plan information including a survey
to assist with receiving feedback on the plan.
https://www.raswa.org.au/management-plan/

Kind regards
Cath

Cath Blake-Powell
Director, Principal – Engagement

Claremont Showground Engagement Report
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CLAREMONT
SHOWGROUND DRAFT
MANAGEMENT PLAN
The Next Step Forward
We want to hear from you

WHAT HAS LED TO THE
DRAFT MANAGEMENT PLAN?
Following extensive community and stakeholder engagement, in 2014
the Royal Agricultural Society of WA (RASWA) adopted a Concept
Plan that sets out the vision for the future use and development of the
Claremont Showground.
The Concept Plan objectives included adding value to the Claremont
Showground and to the state, creating year-round educational
facilities, enhancing the Perth Royal Show and ensuring the long-term
sustainability of the RASWA.
Due to the reserve status of the Showground site the West Australian
Planning Commission (WAPC) requires that RASWA prepare a
Management Plan, the primary planning tool to guide long term
development.
A draft Management Plan has now been prepared.
As a member of the community, or a key stakeholder, the RASWA
welcomes your feedback on the draft Management Plan before
formally submitting to the WAPC.

WE INVITE YOU
TO LEARN MORE ABOUT
THE MANAGEMENT PLAN
AND GIVE YOUR FEEDBACK!
How to get involved…
1.

Visit http://www.raswa.org.au/management-plan/ to
download or view a copy of the draft Management Plan

2. Attend one of two Community Drop-in sessions to view the
Management Plan and discuss with project team members.
Community Drop-In Session No. 1 – Wednesday 26th September.
Team members will be in attendance during Show Week from
9:00am - 12:00pm and again from 2:00 – 6:00pm.
In the centre of Robinson Pavilion, Perth Royal Show.
Community Drop-In Session No. 2 – Wednesday 3rd October.
Drop in anytime between 1:00 – 5:00pm.
Level 2, Claremont Quarter Shopping Centre.
3. Give your feedback by completing the on-line survey by
12 October 2018 at http://www.raswa.org.au/management-plan/

Royal Agricultural Society of WA
Claremont Showground
1 Graylands Road
Claremont WA 6010

T: (08) 6263 3100
F: (08) 6263 3171
raswa.com.au
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Claremont Showground Draft Management Plan
Have your Say!
Following the adoption of the 2017 Concept Plan for the Claremont Showground, the Royal Agricultural Society of WA
(RASWA) has prepared a draft Management Plan, as required by the Western Australian Planning Commission (WAPC).
RASWA welcomes community feedback on the draft Management Plan, prior to its adoption by the WAPC. Please review
the draft Management Plan posters and provide feedback using the following questions.

A LITTLE BIT ABOUT YOU!
1.

Are you a local resident, visitor or other? Please tick all options that apply to you.
I am a local resident (within 1km of the Showground)
I visit the Showground
I am a property/business owner (within 1km of the Showground)
Other, please specify…………………………………………………

2.

What is your resident postcode? ……………………………..

3.

Are you…..?
Male

4.

Female

Other

Please provide your email address below if you would like to stay involved in what’s happening:
……………………………………………………………………………

GENERAL COMMENTS
Are there any general comments, questions or queries you would like to make about the draft Management Plan?
Please provide these below.

PTO for more questions
MANAGEMENT PLAN PRECINCTS
The Showground has been divided into eight precincts. Each precinct has its own distinct character and is reflective
of its primary uses.
Within each precinct the draft Management Plan describes the following:
1.

Development Intention statement;

2.

Primary Land Uses;

3.

Incidental and Supporting Uses;

4.

Building Setbacks; and

5.

Maximum Build Heights.

Have a look at the posters in front of you and consider the different elements of each precinct. Select the precinct/s
you are most interested in learning about/making comment on:
Market
Quarter
Precinct

Exhibition
Precinct

Arena
Precinct

Centenary
Precinct

Sideshow
Alley
Precinct

Sport and
Recreation
Precinct

West Gate
Precinct

East Gate
Precinct

















From the precinct’s you ticked above, is there anything about the proposed land uses and development requirements
of this precinct/s you would like us to consider, and why.
Please provide comment in the space below

Claremont Showground Engagement Report

Appendix G - Qualitative Data, Hardcopy Survey
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Are there any general comments, questions or queries you would like to make
about the draft Management Plan? Please provide these below.
Love the new plans
Need to upgrade facilities like Sydney Easter Show!
Please provide an easier to understand video on what is happening. I have learning
difficulties and would like to still be kept informed and have my say.
Overall concept looks good, however is it opening the Showgrounds up enough for
year round use? Land needs to be used 12 months a year!
Need to review more closely first
R.A.S biggest decision is, do they want to be R.A.S.A is for AGRICULTURAL e.g. $
prize money for ART SECTION, absolute bullshit what is paid out for that. Compared
to a CHAMPION BULL remember what A stands for???
Move the dragon ride - it scares doggos :(
Very disappointed to see "2 hr only parking" street near the showground whilst show
on!! Also people charging $15 to park along Karrakatta verge! Have come every year
for past 65 years and it looks like there is a local push to make it harder to park if you
come by car!
I was very saddened by the lack or discontinued use of 'Area Produce Display'-fist second -third these were very well done until stopped in 2017. please bring them back
Please ensure the plans for the northern boundary take consideration of the large
numbers of residents in this area e.g. road sealed to avoid dust; minimise noise out of
daytime hours etc. Thanks!
More royal show
Members parking? Unable to use train if exhibition dogs. What is to happen to dog and
poultry pavilion?
is there anything about the proposed land uses and development requirements
of this precinct/s you would like us to consider, and why.
I think it is really important that the Showgrounds are maintained for public use
Get with the 21st century. Days of AG Shows are over need more IT tech stuff
As per previous page
It concerns me that the Claremont Council are not supportive of our 'iconic,historic'
Royal Show. I have visited and/or competed most of my life. This year has been much
better than last 2 numbers wise. We've had a great time as always. Fireworks
excellent. Members stand closing stand at 1700 was a shock. Many people had
already left via the front stairs that had no security until later on. Otherwise, another
successful Royal Show. Thank you!
As per previous comments
WA

Claremont Showground Engagement Report
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Welcome!

Thank you for taking the time to complete our survey for the draft Claremont Showground
Management Plan.
Following the adoption of the 2017 Concept Plan for the Claremont Showground, the Royal
Agricultural Society of WA (RASWA) has prepared a draft Management Plan, as required by the
Western Australian Planning Commission (WAPC).
RASWA welcomes community feedback on the draft Management Plan, prior to its adoption by the
WAPC. We encourage you to have a read of the draft plan to help you completed the survey, which
can be accessed here.
This survey will take around 10 min to complete as it allows you select the number of areas to
comment on. If you like you can save your survey and come back to answer it at a later time (one
survey per device).
Let's begin!

1

A little bit about you!

What is your relationship to the Claremont Showground? Please tick all options that apply to you.
I am a local resident (within 1km of the Showground)

I am a property/business owner (within 1km of the
Showground)

I visit the Showground for events
Other (please specify)

What is your...
Name
Post Code
Address (optional)

Are you...
Male

Other

Female

Prefer not to say

2

Management Plan Principles

The draft Management Plan for Claremont Showground includes broad principles to guide future
development. These twelve principles are divided into four broad categories: Function and
Amenity, Character, Access and Movement and Context.
For the next set of questions, we would like you to consider each of the twelve principles and
gauge your level of support for each one.
* Consider the following principle categories below. Select the category you wish to learn about and make
comment on.
Note that you will have the chance to comment on all of them if you wish later in the survey.
1. Function and Amenity

4. Context

2. Character

I do not wish to comment on the principles - please take
me to the Precincts

3. Access and Movement

3

Management Plan Principles

Select the next category you wish to learn about and make comment on.
1. Function and Amenity
2. Character
3. Access and Movement
4. Context

4

Function and Amenity Principles

Function and Amenity
I
support
this
principle

I do not
support
this
principle

I am
not
sure

1. Define clear event and activity precincts for all use modes
· Provide multiple entries to enable discrete and simultaneous use of precincts.
· Provide clear venue addresses and appropriate wayfinding.
· Provide security and servicing access for discrete precincts.
Comments you would like to add:

2. Capture the value of passing trade
· Optimise active retail/tenancy frontage along pedestrian paths.
· Provide a consistent and high quality of tenancy signage and presentation.
· Provide adequate circulation space (street width) for browsing and spending.
· Collocate and coordinate design of urban elements such as bins, seats, lighting and signage to
reduce distraction from displays and features.
Comments you would like to add:

3. Provide comfort and amenity ‘rain or shine’
· Provide respite areas with shade, landscape and seating.
· Provide comfortable seating areas while preserving view lines into Arena for fireworks and events.
· Provide locations for temporary shelter.
Comments you would like to add:

Choose your next step:
I would like to comment on another set of principles (go back)
Take me to the draft Management Plan precincts

5

Character Principles

Character
I support
this
principle

I do not
support this
principle

I am
not
sure

4. Strengthen the identity of the Claremont Showground primarily as the setting for the
Perth Royal Show
· Establish a built form and landscape character unique to Claremont Showground.
· Create an iconic, large scaled, appropriately serviced arena.
· Integrate complimentary uses and activities, consistent with the overarching place themes.
Comments you would like to add:

5. Create a sense of arrival at the showground for all use modes
· Enhance and differentiate public and service entrances.
· Provide a unique entry gate at the Showground Station, highly recognisable from within the
Showground.
· Frame views into the arena from key arrival points.
Comments you would like to add:

6. Enhance the arena as the primary destination and centrepiece of the Perth Royal Show
· Modify the arena to enable flexibility for a range of uses and modes.
· Realign the grandstand and function rooms to suit the realigned arena.
· Ensure the arena is appropriately serviced.
· Increase seating and viewing opportunities for all event modes.
Comments you would like to add:

7. Enhance the ‘Show Journey’
· Showcase agricultural innovations as key attractions.
· Strengthen the Show Journey ‘star and orbit’ configuration.
· Showcase landmark places and buildings to enhance wayfinding.
· Provide a variety of attractions along the ‘Show Journey’ to engage, educate entertain all ages and
interests.
Comments you would like to add:

8. Preserve Showground memories
· Recognise historical continuity and communicate the historical story of Claremont Showground.
· Preserve and use recognised heritage places and buildings.
· Retain and highlight the Hardy Avenue Moreton Bay Fig trees.
Comments you would like to add:

6

Choose your next step:
I would like to comment on another set of principles (go back)
Take me to the draft Management Plan precincts

7

Access and Movement Principles

Access and Movement
I support
I do not
this
support this
principle
principle

I am
not
sure

9. Facilitate all transport modes to access the Showground
· Enhance train station as the primary entrance to the Showground.
· Clearly separate service vehicle access from public entrances.
· Provide pedestrian and cycle connection to the principal shared path.
· Provide coach drop off and taxi ranks close to entrances.
Comments you would like to add:

10. Facilitate efficient servicing and emergency response during all use modes
· Provide legible but discrete access for storage, fireworks and fodder stores, waste removal, ‘back
of house’, ambulance.
· Provide flexibility for all use modes- show, events and, day to day.
· Provide for large vehicle access and turning requirements including stock trucks and tourist buses.
· Provide emergency vehicle access to suit all use modes.
· Liaise with government to establish a high wide load route to the Showground.
Comments you would like to add:

Choose your next step:
I would like to comment on another set of principles (go back)
Take me to the draft Management Plan precincts

8

Context Principles

Context
I support
this
principle

I do not
support this
principle

I am
not
sure

11. Integrate the Showground into the urban context of Claremont
· Open the Showground up to the surrounding community (pedestrian and cycle movements only)
· Respond to the surrounding urban structure in the movement patterns and built form at the
Showground.
· Minimise the impact of Showground activities on surrounding residents.
· Enhance the appearance of the Showground edges with active built edges and attractive fencing
and gates.
Comments you would like to add:

12. Future proof the showgrounds for all use modes
· Building design should enable adaptability for all use modes (show, event and day to day).
· Provide building shells, structural grids and service reticulation for long term adaptability.
· Provide storage for temporary structures and equipment.
· Enable discrete and simultaneous use of precincts.
Comments you would like to add:

Choose your next step:
I would like to comment on another set of principles (go back)
Take me to the draft Management Plan precincts

9

MANAGEMENT PLAN PRECINCTS

The Showground has been divided into eight precincts. Each precinct has its own distinct
character and is reflective of its primary uses.
Within each precinct the draft Management Plan describes the following:
1.
2.
3.
4.

Development Intention statement;
Primary Land Uses;
Incidental and Supporting Uses;
Building Setbacks; and

5.

Maximum Build Heights.

10

11

* Please tick the box of the Precinct you are most interested in to learn more and provide feedback.
Note that later in the survey you will have the choice to explore any many precincts as you want, just set aside a few more minutes to
complete each one.
Market Quarter Precinct

Sport and Recreation Precinct

Exhibition Precinct

West Gate Precinct

Arena Precinct

East Gate Precinct

Centenary Village Precinct

I do not wish to comment on any of these precincts for now

Sideshow Alley Precinct

12

MANAGEMENT PLAN PRECINCTS

The Showground has been divided into eight precincts. Each precinct has its own distinct
character and is reflective of its primary uses.
Within each precinct the draft Management Plan describes the following:
1.

Development Intention statement;

2.
3.

Primary Land Uses;
Incidental and Supporting Uses;

4.

Building Setbacks; and

5.

Maximum Build Heights.

13

14

Please tick the next Precinct you would like to learn more about and provide feedback.
Market Quarter Precinct

Sideshow Alley Precinct

Exhibition Precinct

Sport and Recreation Precinct

Arena Precinct

West Gate Precinct

Centenary Village Precinct

East Gate Precinct

15

Market Quarter Precinct

You have selected the Market Quarter Precinct.
The Market Quarter will be reinvigorated as the primary gateway to Claremont Showground. The precinct
will comprise refurbished pavilion/exhibition space on the ground floor with business and industry floor
space located above. A new pavilion will be developed towards the complete buildout of the precinct, in the
interim this space will provide a forecourt to the Centre of Excellence and be activated by initiatives such
as markets. Buildings, fences and landscaping along the western edge of the precinct will be upgraded so
that they appropriately address the adjacent residential area. Public access points into the Showground will
be improved along this boundary.

16

17

Is there anything about the proposed land uses and development requirements of Market Precinct you
would like us to consider, and why.

Did you want to comment on another precinct?
Yes
No, take me to the end of the survey

18

Exhibition Precinct

You have selected the Exhibition Precinct
Strategically located next to the Showgrounds Train Station and within close walking distance of Claremont Train Station; the
Exhibition Precinct will accommodate a key facility to be known as the Centre of Excellence. The facility aims to be a landmark
headquarters for large organisations or group of organisations whose nature of business align with the core objectives of RASWA. The
development will be multi storey with deck parking at lower levels and sleeved with exhibition/pavilion uses as well as business and
industry uses to activate the area.

19

20

Is there anything about the proposed land uses and development requirements of Exhibition Precinct you
would like us to consider, and why.

Did you want to comment on another precinct?
Yes
No, take me to the end of the survey

21

Arena Precinct

You have selected the Arena Precinct
Retained in its existing location and approximate size, the Arena will be reconfigured to formally address the axis between the
Centenary Village and the new RAS grandstand. The arena will be enhanced by the radial formality of spaces and buildings
surrounding it. Shade and seating will be provided in some locations while retaining good sight lines into the Arena.
The equestrian centre and stock yards will be improved with particular emphasis on the periphery of the precinct and defined public
walkways through the precinct. It is envisaged these stockyards be used for markets or for parking out of Show time. Alternatively, the
stalls and stables can be accommodated in a new pavilion dimensioned and specified to suit temporary installation of animal
enclosures during the Show.
Development along Hardy Avenue will provide a new face to Claremont Showground. It will offer a new entry at the Showground Train
Station in the form of a linear, rotating vertical farm. Pop-up restaurants, food stalls and food vans and music vendors are envisaged for
the short term activation of the precinct. Longer term development will maintain food premises as well as exhibition spaces on ground.
Upper floors will include contextually appropriate business and industry office space, bordering the railway frontage of Hardy Avenue.

22

23

Is there anything about the proposed land uses and development requirements of Arena Precinct you
would like us to consider, and why.

Did you want to comment on another precinct?
Yes
No, take me to the end of the survey

24

Centenary Precinct

You have selected the Centenary Precinct
The historic Centenary Pavilion is the centrepiece of the precinct which will be developed to accommodate a range of activities and
exhibitions demonstrating the historical continuum of farming in Western Australia. A village street and a series of terraces will form a
setting for performance and display. Vistas to and from the Centenary Pavilion will be both protected and created across the
Showground.

25

26

Is there anything about the proposed land uses and development requirements of Centenary Precinct you
would like us to consider, and why.

Did you want to comment on another precinct?
Yes
No, take me to the end of the survey

27

Sideshow Alley Precinct

You have selected the Sideshow Alley Precinct
Sideshow Alley will maintain its primary function during show mode and attractions. Outside of Show time the precinct has the potential
to be used as a camping ground for tents and caravans during specific events as well as car parking.

28

29

Is there anything about the proposed land uses and development requirements of Sideshow Alley Precinct
you would like us to consider, and why.

Did you want to comment on another precinct?
Yes
No, take me to the end of the survey

30

Sport and Recreation Precinct

You have selected the Sport and Recreation Precinct
A community centre will be developed, linking health and education initiatives that can have simultaneous and multi-use during the
Perth Royal Show. An educational immersion facility with activities complementing the core curriculum and expanding into new areas of
sustainability and technology. The Jim Horwood Pavilion or its replacement will also be used for indoor sport activities. Access to the
precinct will be provided via the new east gate and the service access road that is located along the northern boundary.

31

32

Is there anything about the proposed land uses and development requirements of Sport and
Rereation Precinct you would like us to consider, and why.

Did you want to comment on another precinct?
Yes
No, take me to the end of the survey

33

West Gate Precinct

You have selected the West Gate Precinct
The West Gate Precinct will be characterised by mixed use buildings adjacent to Graylands Road providing floor space for business
and industry uses as well as car parking. Buildings will be configured to provide edges that are contextually appropriate in scale,
massing and aesthetics to the Graylands Road and sensitively interface with the surrounding residential area.

34

35

Is there anything about the proposed land uses and development requirements of West Gate Precinct you
would like us to consider, and why.

Did you want to comment on another precinct?
Yes
No, take me to the end of the survey

36

East Gate Precinct

You have selected the East Gate Precinct
The East Gate Precinct will include new buildings along Ashton Avenue providing floor space for recreation, accommodation and
commercial uses. Buildings will be limited in height, appropriately setback and configured to provide edges that are contextually
appropriate in scale, massing and aesthetics to Ashton Avenue.

37

38

Is there anything about the proposed land uses and development requirements of East Gate Precinct you
would like us to consider, and why.

Did you want to comment on another precinct?
Yes
No, take me to the end of the survey

39

Final Thoughts

Are there any additional comments or questions you would like to make about the draft Management
Plan? Please provide these below.

Thank you for providing feedback on the draft Claremont
Showground Management Plan, your feedback will help us to
further refine and improve the Showgrounds for the WA community
for years to come.
If you would like to stay informed about what’s happing with the
draft Management Plan please provide your email below.
.
Email

40
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Received via Hardcopy Survey
• Move the dragon ride - it scares doggos :(
•

I was very saddened by the lack or discontinued use of 'Area Produce Display'-fist second -third these were very well done until stopped in 2017. please bring them back

•

Very disappointed to see "2 hr only parking" street near the showground whilst show on!!
Also people charging $15 to park along Karrakatta verge! Have come every year for past
65 years and it looks like there is a local push to make it harder to park if you come by
car!

Received via Online Survey
•

I've lost my sunglasses during the day I visited the royal show. I was pretty sad that I
couldn't find a lost and found point as I checked with many staffs at the activity booth and
entrance. Not sure if its possible to get back my sunny since its still new and pretty
expensive. Hope to hear from you soon:)

•

Very disappointing that we had to sit through a screaming Shannon Noll. Not happy that
we missed a lot of other things which we where waiting for dogs, monster trucks etc.
Please next year no Shannon. Thank you OMG loved the fireworks.

•

Update toilets, especially disabled.

•

Need of a members parking lot.

•

Members lounge had no disabled access when we recently visited with my wheelchair
bound mother.

•

Food, showbag and ride costs need to be reasonable - if not, people don't come back.
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element 15/11/2018

The table below gives approximate suburbs only, as a single suburb can indicate a group of
adjacent suburbs.

Postcode

Suburb (area)

6010
6009
6055
6163
6012
6015
6023
6110
6018
6025
6036
6061
6210
6232
4488
6000
6005
6007
6011
6019
6027
6028
6041
6054
6056
6062
6065
6066
6069
6070
6071
6073
6103
6105
6108
6111
6112
6122
6125
6148
6151
6153
6155
6156
6164
6166
6244
6503
6909

Claremont
Crawley
Caversham
Bibra Lake
Mosman Park
City Beach
Duncraig
Gosnells
Churchlands
Craigie
Butler
Balga
Barragup
Eaton
Nebine (Qld)
Perth
Kings Park
Leederville
Cottesloe
Scarborough
Beldon
Burns Beach
Caraban
Ashfield
Baskerville
Embleton
Ashby
Ballajura
Belhus
Darlington
Glen Forrest
Mundaring
Rivervale
Cloverdale
Thornlie
Canning Mills
Armadale
Byford
Hopeland
Ferndale
Kensington
Applecross
Canning Vale
Attadale
Atwell
Coogee
Boyup Brook
Bambun
Nedlands

Count)

20
5
4
4
3
3
3
3
2
2
2
2
2
2
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
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FUNCTION & AMENITY
1. Define clear event
and activity
precincts for all use
modes

•
•
•

Provide multiple entries to enable discrete and simultaneous use of precincts.
Provide clear venue addresses and appropriate wayfinding.
Provide security and servicing access for discrete precincts.

2. Capture the value
of passing trade

•
•
•
•

Optimise active retail/tenancy frontage along pedestrian paths.
Provide a consistent and high quality of tenancy signage and presentation.
Provide adequate circulation space (street width) for browsing and spending.
Collocate and coordinate design of urban elements such as bins, seats,
lighting and signage to reduce distraction from displays and features.

3. Provide comfort and
amenity ‘rain or
shine’

•
•

Provide respite areas with shade, landscape and seating.
Provide comfortable seating areas while preserving view lines into Arena for
fireworks and events.
Provide locations for temporary shelter.

•
CHARACTER
4. Strengthen the
identity of the
Claremont
Showground
primarily as the
setting for the Perth
Royal Show

•

5. Create a sense of
arrival at the
showground for all
use modes

•
•
•

Enhance and differentiate public and service entrances.
Provide a unique entry gate at the Showground Station, highly recognisable
from within the Showground.
Frame views into the arena from key arrival points.

6. Enhance the arena
as the primary
destination and
centrepiece of the
Perth Royal Show

•
•
•
•

Modify the arena to enable flexibility for a range of uses and modes.
Realign the grandstand and function rooms to suit the realigned arena.
Ensure the arena is appropriately serviced.
Increase seating and viewing opportunities for all event modes.

7. Enhance the ‘Show
Journey’

•
•
•
•

Showcase agricultural innovations as key attractions.
Strengthen the Show Journey ‘star and orbit’ configuration.
Showcase landmark places and buildings to enhance wayfinding.
Provide a variety of attractions along the ‘Show Journey’ to engage, educate
entertain all ages and interests.

8. Preserve
Showground
memories

•
•
•

Recognise historical continuity and communicate the historical story of
Claremont Showground.
Preserve and use recognised heritage places and buildings.
Retain and highlight the Hardy Avenue Moreton Bay Fig trees.

•

Enhance train station as the primary entrance to the Showground.

•
•

Establish a built form and landscape character unique to Claremont
Showground.
Create an iconic, large scaled, appropriately serviced arena.
Integrate complimentary uses and activities, consistent with the overarching
place themes.

ACCESS AND MOVEMENT
9. Facilitate all
transport modes to

access the
Showground

10. Facilitate efficient
servicing and
emergency
response during all
use modes

•
•
•

Clearly separate service vehicle access from public entrances.
Provide pedestrian and cycle connection to the principal shared path.
Provide coach drop off and taxi ranks close to entrances.

•

Provide legible but discrete access for storage, fireworks and fodder stores,
waste removal, ‘back of house’, ambulance.
Provide flexibility for all use modes- show, events and, day to day.
Provide for large vehicle access and turning requirements including stock
trucks and tourist buses.
Provide emergency vehicle access to suit all use modes.
Liaise with government to establish a high wide load route to the Showground.

•
•
•
•

CONTEXT
11. Integrate the
Showground into
the urban context of
Claremont

•
•
•
•

12. Future proof the
showgrounds for all
use modes

•
•
•
•

Open the Showground up to the surrounding community (pedestrian and cycle
movements only)
Respond to the surrounding urban structure in the movement patterns and built
form at the Showground.
Minimise the impact of Showground activities on surrounding residents.
Enhance the appearance of the Showground edges with active built edges and
attractive fencing and gates.
Building design should enable adaptability for all use modes (show, event and
day to day).
Provide building shells, structural grids and service reticulation for long term
adaptability.
Provide storage for temporary structures and equipment.
Enable discrete and simultaneous use of precincts.
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element 15/11/2018

1. Define clear event and activity precincts for all use modes
I support this principle (n=5)
- supporting RASWA, recognizing the Showground as a State icon
- need to liaise with user groups
- accommodate multiple uses, year round

I do not support this principle (n=2)
- caution the Showground is
‘everything to everyone’

2. Capture the value of passing trade
I support this principle (n=5)
- Strengthen connection between street, transport and commercial
enterprises
3. Provide comfort and amenity ‘rain or shine’
I support this principle (n=7)
- Provide shading/shelter, seats
- Utilise placemaking principles
- Look at improving drainage onsite
4. Strengthen the identity of the Claremont Showground primarily as the setting for the Perth Royal Show
I support this principle (n=8)
I do not support this principle (n=2)
- Do not move the Showground
- Need to create variety throughout the
year for local residents and Perth city
- Refresh the Showgrounds, encourage to come back to the same places
- Need more promotion of agricultural uses of the arena, need more
agricultural organisation onsite
- Do not make into a huge commercial precinct in residential area
5. Create a sense of arrival at the showground for all use modes
I support this principle (n=4)
- Make a focal point for visitors
- This needs investment
- Need wayfinding in and around the Showground

I do not support this principle (n=2)
- Loch Street Station is underutilised,
make into a ‘market street’ station
- Move the Showgrounds out
- Members parking

6. Enhance the arena as the primary destination and centrepiece of the Perth Royal Show

I am not sure (n=1)
- Re -establish the " regional display
award section "

I am not sure (n=1)
- Need more information

I support this principle (n=5)
- Make the Showground uses ‘year round’
- More seating, more shaded seating
- Good concept aligned with placemaking

I do not support this principle (n=1)
- Do not want rock concerts

7. Enhance the ‘Show Journey’
I support this principle (n=3)
- Key attractions should be available to schools year round
- This is a key goal of RASWA in educating about agriculture industry
- This creates activity and vibrancy

Blank (n=2)
- Have a permanent the ‘yellow brick
road’ in the Swan Valley
- Redefine what the show is – more
local business and competitions

8. Preserve Showground memories
I support this principle (n=6)
Place of agricultural excellence and history
Keep landmark fig trees
Provide connection of history and memories of the Royal Show and other
events

I am not sure (n=3)
- Don’t let heritage limit function
- Keep the trees

9. Facilitate all transport modes to access the Showground
I support this principle (n=9)
I do not support this principle (n=2)
- Have efficient drop off point for animals
- Do not enhance vehicle access or car
- More accessible car parking for regional visitors (not public transport
parking, will lead to congestion
option)
- Generally need more parking, member parking
- Remove traffic from surrounding streets
10. Facilitate efficient servicing and emergency response during all use modes
I support this principle (n=4)
- Only service/operational vehicles should have access
- Have a shuttle bus
- Smart use of back of house spaces to improve overall amenity of the
Showground

11. Integrate the Showground into the urban context of Claremont
I support this principle (n=4)

I am not sure (n=2)
- Better uses of funds than realigning of
arena
- Needs more explanation

I do not support this principle (n=6)

I am not sure (n=1)
- Should be an inherent requirement
Blank (n=1)
- Need multi story car park

- Boundary fence needs attention
- Integration into the community will provide opportunities to use the site
more

12. Future proof the showgrounds for all use modes
I support this principle (n=5)
- Maximise Showgrounds for multiple uses year round
- Full upgrade of utilities (water electricity, gas. Etc0 to improve
efficiencies

- Not possible to achieve, too big
- Increasing activity will impact
residents
- Need to maximise positive impact on
residents
- Should not be the focus of
expenditure

I am not sure (n=1)
- Show has declined I recent years,
want it to move out to the City of
Swan
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1. Define clear event and activity precincts for all use modes
I support this principle (n=5)
It allows for community development and engagement with the future of the Showgrounds which is a Western Australian Icon
Plan for year-round use
We were looking for a specific display at the show - stall 10C - but when we asked at the information caravan the ladies could not tell us where it was.
Clear numbering of display sites would be fabulous
Opportunity for RASWA to maximise the value of its' assets.
It is very important to liaise with all user groups to discuss ways that multiple simultaneous use of the grounds can occur successfully
I do not support this principle (n=2)
The worst thing the RAS can do is try and be everything to everyone. The Showgrounds will then end up not being anything to anyone.
It’s not the principle per se that I don’t support, it's the choice of amenity and function. Why is it needed?

2. Capture the value of passing trade
I support this principle (n=5)
Great use of commercial leverage. Allows for a community hub of excellence
Needs to more directly address "complete streets" ethos to create vibrant paths throughout the site
Out of show access via the railway station and bike path is somewhat dependent on external factors out of RASWA control, especially the railway station
being in use
This is a very interesting survey to be asking the general punter. Why do you want their comment on such obvious design elements?
Integration with community will allow opportunities for connecting with passing trade and traffic.

3. Provide comfort and amenity ‘rain or shine’

I support this principle (n=7)
Long overdue
Drainage needs to be looked at - flooding when it rains in pavilions is not acceptable. Several pavilions are well outside their life expectancy and are
rundown and need replacing
Shade sails, seating-tables and chairs
There is room on some walk parts to provide cover
Again, who wouldn't support this? Why build such an amenity without this? Why are these the questions?
This links to clear principles of placemaking and the creation of a sense of place on the site.
More shade and shelter would be helpful

4. Strengthen the identity of the Claremont Showground primarily as the setting for the Perth Royal Show
I support this principle (n=8)
Show - yes, definitely; but not a huge commercial complex which is totally inappropriate for an established residential area
With all the development taking place around the oval the showgrounds should be the place for the community when not being used for events.
Agricultural organisations & affiliates should be encouraged to be permanently housed on ground, together with permanent agricultural related exhibitions
The Showground is iconic. Moving it is unthinkable.
The show grounds has been there for many years and those "flats" have a cheek to object; the show grounds must remain as it gives city kids an
opportunity to see animals etc.
Capitalise on every opportunity. There was practically no publicity for the world shearing event this year
The site and Show are in need of a refresh. Refresh being a key principle used to keep people returning to places, particularly in the retail sector.
There are many agricultural uses of the arena that could be supported but currently are not. cost is a prohibitive factor.

I do not support this principle (n=2)
See previous comments
Go back to "bringing the country to the city" as the identity and create use year-round for local residents and the rest of the city - create a forest,
market/community gardens, activities, learning opportunities, all year round, not just once a year.
I am not sure (n=1)
re -establish the “regional display award section "

5. Create a sense of arrival at the showground for all use modes.
I support this principle (n=4)
The government must spend the money, no doubt they want to sell the land sat a huge profit.
I agree station entrance can be enhanced
This will provide a focal point for users and visitors to the site.
Mark each entrance number clearly from inside & outside the grounds
I do not support this principle (n=2)
As a long-term user of Loch St train station, it frustrates me to see such a beautiful station at the Showgrounds go under-utilised. Make it a great station
with a marketplace that pays respect to the history of the Showgrounds in that location and move them out to the City of Swan.
Members parking
I am not sure (n=1)
This requires illustration to visualise the intent

6. Enhance the arena as the primary destination and centrepiece of the Perth Royal Show
I support this principle (n=5)

The introduction of more shaded areas and food areas that can be used out of show
Consider year-round use to "bring the country to the city"
More shade over seating areas with shade sales. Perhaps tables and chairs with an umbrella over the top.
There is considerable arena seeding and obviously a new grandstand could only enhance this
Aligns well with the principles of placemaking.
I do not support this principle (n=1)
Do not support development to stage additional concerts/rock events and large noisy evening crowds
I am not sure (n=2)
There may be better uses of limited funds than re-aligning the grandstand and function rooms
Risks catering to all but failing most. Needs more explanation

7. Enhance the Show Journey
I support this principle (n=3)
Create streets of activity and vibrancy. Encourage people to stay and relax throughout rather than just move through.
Strongly believe key attractions should be available year-round to schools etc
This is key purpose or goal of RASWA and enhancing the journey will serve to inform and educate visitors and guests on the role of RASWA and
agriculture in WA.
Blank (n=2)
The RAS should have a permanent yellow brick road activity in the Swan Valley.
I think the show needs to redefine what it is - bring back more competitions, not less, and more of the local small business not so many imported generic
junk stalls. It’s an Agricultural Show, not a market

8. Preserve Showground memories
I support this principle (n=6)
How - by destroying it?

Place of agricultural excellence and history
As long as retain means not leave In disrepair. The toilets at the Showgrounds are particularly poor, especially for wheelchair access.
The show grounds MUST be preserved, and improvements done at the governments expense.
The fig trees are a landmark of the early 1900s and should be preserved at all cost the suitability of the structure should determine whether or not it is
worthwhile retaining
Provides connection to the history and memories of past Royal Shows and other events for current visitors and a sense of history and pedigree for new
visitors.
I am not sure (n=3)
See comments above about a historical Train station.
Trees important. A lot of buildings are just run down, and the land could be better utilised
Don’t let heritage limit function
Blank (n=1)
All Heritage buildings should stay and pavilions

9. Facilitate all transport modes to access the Showground
I support this principle (n=9)
All very important.
For small animal exhibitors, consider a taxi-rank style collection area
I can imagine the annoyance locals feel each show day with patrons wanting to park close by the showgrounds. I think the best way to access the show
is by public transport
There is no public transport from the rural area I live in and driving to the closest train station after that half hour drive results in an hour and 45-minute
train travel time. More accessible car parking would be great however if the train station entrance becomes more easily accessible this may encourage
more local people to use the train rather than drive.
Some form of parking is badly needed despite train axis being the optimum form to get to the Showground
Good connections to all modes of transport vital in creating a modern vibrant place.

Provide some level of member parking
Although I would like to see parking as well
traffic needs to be removed from the surrounding streets, on big days/weeks e.g. show week then maybe consider using Perry Lakes for parking and
shuttling patrons to the show
I do not support this principle (n=2)
Vehicle access should not be enhanced. Recent parking restrictions have eased some of the problems experienced during the recent show, as did
reduced attendance numbers...but parking restrictions would need to be also imposed for the evening events, similar to those imposed by Subiaco
council around the oval on game days and nights
You are providing a substantial amount of car parking. The congestion will be like a permanent Royal Show.

10. Facilitate efficient servicing and emergency response during all use modes
I support this principle (n=4)
I think the only vehicles in and around the showgrounds should be people involved in 'putting on the show'.
A shuttle bus path around the show would encourage more elderly and disabled patronage
wood -chopping events require information on events to come
Smart use of back of house spaces will maximise the amenity of the display and public spaces.
I am not sure (n=1)
Shouldn’t this be a requirement anyway?
Blank (n=1)
Need for a multi-story car park which would also be a source of income year-round

11. Integrate the Showground into the urban context of Claremont
I support this principle (n=4)
it is important to preserve this asset of state significance for the western Australian community whilst engaging the local community

As a former Second Avenue resident (1999-2007) I have watched the Showgrounds change over the years. Speedway left, and rock concerts moved in
creating anti-social behaviour in Second Avenue. The venue is not well set up for rock concerts. The great train station is underutilised. I visit the Show
every year and the last few years it has really gone downhill. It needs a whole new concept that matches modern agriculture and the rise of boutique
agriculture. I think its time it moved out to the City of Swan and became a part of the Swan Valley and everything it has to offer on a permanent basis.
This land and its magnificent train station would provide a wonderful opportunity to create a modern marketplace surrounded by diverse housing types
and parkland.
The boundary fence along private road needs attention
Integration into community will provide greater opportunities for the utilisation of the site by RASWA and the community.
I do not support this principle (n=6)
Fine words, but not possible to achieve with the huge entertainment development proposed
The Showground activities are already at the minimum, any more than what presently happens will impact on the surrounding residents.
Maximise its positive impact on surrounding residents! make it a valuable place to go to regularly - gardens, trees, exhibits, walking routes etc.
As a resident I disagree that it should be opened up for security reasons. However, you do need to minimise impact of showground activates on
residents. This is quite a contradictory series of principles to agree or disagree to
do not repeat what happened to the Speedway
I don’t believe this should be the focus of expenditure

12. Future proof the showgrounds for all use modes
I support this principle (n=5)
The Showgrounds need to be available all year round for a multitude of purposes
Maximise flexibility to accommodate a wide range of uses.
The Horwood is the storage base of the Showground which was what it was intended to be when it was built

Potential to realise a full refresh of electrical, gas, water, sewer, and communications backbones to support expanded utilisation of site. Would also allow
elimination of costly run-down services within the site and mapping of existing unknown/unidentified services.
There needs to be considerable discussion and consultation about the acceptable uses on contiguous sites and on the same day to enable successful
blending of mixed uses
I am not sure (n=1)

As a former Second Avenue resident (1999-2007) I have watched the Showgrounds change over the years. Speedway left, and rock concerts moved in
creating anti-social behaviour in Second Avenue. The venue is not well set up for rock concerts. The great train station is underutilised. I visit the Show
every year and the last few years it has really gone downhill. It needs a whole new concept that matches modern agriculture and the rise of boutique
agriculture. I think its time it moved out to the City of Swan and became a part of the Swan Valley and everything it has to offer on a permanent basis.
This land and its magnificent train station would provide a wonderful opportunity to create a modern marketplace surrounded by diverse housing types
and parkland.
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The majority of respondents chose to view only one precinct. Of those that viewed one precinct
(n=30) the most popular precinct chosen was the Arena (30%) followed by the Exhibition
Precinct (23%) and the Market Quarter Precinct (20%). East Gate and West Gate did not receive
any feedback from ‘single-response’ participants.

Count of respondents that view precinct based upon the number of precincts selected during the
online survey.
Count
No Person who skipped question

41

No. People who looked at 1 precinct

30

No. People who looked at 2 precinct

6

No. People who looked at 3 precinct

5

No. People who looked at 4 precinct

1

No. People who looked at 5 precinct

2

No. People who looked at 6 precinct

2

TOTAL

87

Count and proportion of respondents who viewed a single precinct, against each Precinct
Precinct

Count (single)

%

Market Quarter Precinct

6

20%

Exhibition Precinct

7

23%

Arena Precinct

9

30%

Centenary Village Precinct

1

3%

Sideshow Alley Precinct

3

10%

Sport and Recreation Precinct

4

13%

West Gate Precinct

0

0%

East Gate Precinct

0

0%

TOTAL

30

100%
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